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Executive Summary
Accelerate Change Together (ACT) Anaheim is a collaborative of 12
nonprofit partners working to ensure Anaheim youth are resilient,
healthy, safe, and productive members of society. To support their
mission, ACT Anaheim partners provide services to youth and young
adults in Anaheim to support college and career readiness, positive
engagement and connection in the community, safe and healthy
lifestyles, and positive relationships with parents and other adults.
In 2019, ACT Anaheim partnered with Measurement Resources
Company (MRC) to evaluate the impact of the collaborative on the
youth and young adults (YYA) they serve, to develop a collaborative
data tracking system, and to evaluate the overall functioning of the
collective impact initiative. Outcomes such as resiliency, global health,
and improved access to career and educational resources were
assessed with baseline and follow-up youth surveys. ACT Anaheim
Steering Committee members and partner organizations’ staff were
also surveyed in baseline and follow-up surveys to assess perceptions
of collective impact functioning including aspects such as
communication, shared measurement, and collaborative behaviors. To
facilitate shared measurement, MRC developed and trained ACT
Anaheim staff on a collaborative data tracking system, which captures
the number of YYA served and the services provided across partners.
Finally, MRC analyzed census and educational data to assess trends as
they relate to YYA in Anaheim.

Key Findings

By the
Numbers
2,065
Services were
provided by
partners from
November 2019 to
May 2020

97%
of YYA rate their
quality of life as
good to excellent

84%
of YYA report trying
their best no matter
what

85%
of YYA have a family
member who helps
them do their best

Findings among Youth and Young Adults Served by ACT Anaheim
1. Youth and young adults (YYA) served by ACT Anaheim are
experiencing improved resiliency. YYA resiliency scores significantly
improved from the baseline to follow-up surveys, on average,
improving by .21 units on a 4-point scale. Further, as the length of
time a youth or young adult engages with an ACT Anaheim partner
increases, their resiliency significantly increases.
2. YYA served by ACT Anaheim are experiencing improvements in
mental, physical, and social health. YYA measures of global health
also significantly improved from the baseline to follow-up surveys,
increasing, on average by one point on a 35-point scale.
3. Nearly all YYA served by ACT Anaheim have access to people and
resources to support their educational goals, while fewer have
access to career-planning and skill-development resources. Nearly
all YYA (89%) agreed that they know who or where to go if they have
questions about their school courses. Fewer (70%) YYA reported
that they know what steps they need to take to reach their career
goals and know who or where to go to develop their career skills.

80%
YYA have
volunteered in their
community

100%
of partners report
being able to turn to
other partners for
help when needed

97%
of youth in high
school intend to
pursue a college
education
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4. YYA are positively engaged in their community. The majority of youth, 8 in 10, reported
volunteering in their community for organizations who serve children or provide educational
services.

Anaheim Data and Trends related to Youth and Young Adults
1. Anaheim YYA have positive perceptions of their overall health, but are experiencing rising mental
health crises. Secondary data revealed that most Anaheim YYA 18 years and younger tend to rate
their health as good to excellent; however, hospital data illustrates that mental health-related
emergency room visits are on the rise for this population.
2. Anaheim YYA are experiencing increasingly positive educational outcomes. Over the past six years,
Anaheim YYA have been obtaining higher high school graduation and college enrollment rates. In
2018, nearly 60 percent of the Anaheim population between the ages of 18 and 24 had attended at
least some college.

Perceptions of ACT Anaheim’s Collective Impact and Data Tracking Processes
1. ACT Anaheim partners respect and trust one another, and practice collaborative behaviors.
Steering Committee members reported overwhelmingly positive perceptions regarding the
collaborative including reporting strong trust and respect for one another, the ability to turn to
partners for help when needed, and enjoyment working with one another.
2. ACT Anaheim partners have positive perceptions regarding coordination among organizations. The
majority of staff agree that the individual work of partner organizations is coordinated with the
actions of others. Open-ended responses did reveal, however, that staff desire for more collaboration
with other organizations in order to improve service offerings and referral systems.
3. ACT Anaheim can improve its data collection and data sharing processes. The evaluation revealed
that not all ACT Anaheim partners are consistently and systematically tracking outputs and outcomes
data which presents challenges to measuring and communicating ACT Anaheim’s collective impact in
the community. While partners reported improvements in ACT Anaheim’s shared measurement,
indicating that the collaborative has a common set of measures used to track the success of its work,
evaluation data revealed that partners can improve in their shared data collection and data sharing
efforts in order to measure the collective impact of ACT Anaheim on the lives of YYA in Anaheim.

Conclusion and Recommendations
ACT Anaheim partners are working collaboratively to fulfill their mission: to ensure Anaheim youth are
resilient, healthy, safe, and productive members of society. Evaluation results highlight how youth
participating in ACT Anaheim partner activities are experiencing positive outcomes; yet opportunities for
improvement also exist. ACT Anaheim’s impact in the community may be strengthened by
implementing these data-driven recommendations.
1. Increase service offerings, referrals, and awareness of resources to support YYA’s mental health. As
shown, YYA are increasingly experiencing mental health challenges. To ensure YYA have access to
support their mental health and prevent mental health crises, ACT Anaheim should increase access to
and awareness of the various mental health services that exist among ACT Anaheim partners (i.e.
Western Youth Services and Waymakers) and throughout Orange County. ACT Anaheim can also
strengthen partnerships among other Orange County collaboratives and initiatives working to
improve access to and awareness of children’s mental health services, such as the Children’s Mental
Health Access Collaborative, the Orange County Alliance for Children and Families, and Children’s
Hospital of Orange County’s (CHOC) Mental Health Initiative.
2. Increase service offerings and resources to support YYA’s career readiness. Data provided from YYA
served by ACT Anaheim partners indicated that while YYA have access to resources to support their
4
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educational goals, they were less likely to report having access to resources to support their careerskills development, and were less likely to report knowing what steps they need to take to reach their
career goals. Consequently, ACT Anaheim partners can increase service offerings and/or referrals to
career-planning services that are offered by ACT Anaheim partners (e.g. Taller San Jose Hope Builders
and Big Brothers Big Sisters offer workforce training, development, and mentorship in various career
pathways).
Increase compliance and commitment to shared data collection and measurement. ACT Anaheim
partners provide a wide range of services and reach a wide range of YYA throughout the community.
In order to measure the scale and impact of ACT Anaheim’s services, consistent and systematic data
processes need to be adopted by all partner organizations. Increased compliance and commitment to
shared data collection and measurement will allow ACT Anaheim to communicate their successes
and strengths, but also identify areas in which service offerings may be needed. This will ultimately
allow partners to use data to drive decision-making about what is working well in the collaborative
and what needs to be improved to ensure YYA’s needs are being met.
Improve service alignment and referrals among ACT Anaheim partners. As stated previously, ACT
Anaheim partners provide a wide range of services that meet a wide range of needs among YYA in
Anaheim. Despite the array of services offered among the various partners, evaluation data
highlighted that referrals across organizations were either not being tracked or were not taking place.
Consequently, to ensure that the many needs of YYA are being met, partners should improve their
referral processes and tracking while establishing methods to ensure “warm hand-offs” are made
between organizations to support successful service linkages.
Scale ACT Anaheim’s services to reach more YYA in Anaheim. While some population-level trends
are highlighting improvements among YYA in Anaheim (e.g. higher graduation rates and college
enrollment), other trends are illustrating that YYA’s circumstances are not improving, particularly
around mental health and college readiness. Consequently, there are many YYA in Anaheim who are
in need of ACT Anaheim’s services, but are currently not receiving them. ACT Anaheim could improve
their reach and impact in the community by expanding services to reach more YYA.
Increase funding, marketing, and improve collaboration among partners’ staff. Steering Committee
members and partners’ staff identified the need to obtain sustainable funding to support the work of
the collaborative, as well as to increase marketing and collaboration among organizations to support
service delivery and referral processes.

In conclusion, ACT Anaheim is providing much needed services that are having a positive impact on YYA
in the community. To help strengthen this impact, the data and recommendations in this report can
serve as a tool to prioritize needs among youth while utilizing insights from Steering Committee
members and staff to improve the sustainability and collaboration among partners.
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Introduction
Accelerate Change Together (ACT) Anaheim is a collaborative of 12 nonprofit partners working to ensure
Anaheim youth are resilient, healthy, safe, and productive members of society. To support their mission,
ACT Anaheim partners provide services to youth and young adults in Anaheim to support college and
career readiness, positive engagement and connection in the community, safe and healthy lifestyles,
and positive relationships with parents and other adults. ACT Anaheim’s 12 partners include:
❖ Big Brothers Big Sisters
❖ Boys and Girls Club of Anaheim
❖ Children’s Bureau
❖ Girls Inc.
❖ Growth Opportunities through Athletics Learning and Service (GOALS)
❖ Network Anaheim
❖ Orange County (OC) Human Relations
❖ Orange County Congregation Community Organization (OCCCO)
❖ Taller San Jose Hope Builders
❖ The Muckenthaler Cultural Center
❖ Waymakers
❖ Western Youth Services
Since 2013, the 12 organizations have partnered under a collective impact framework understanding
that, collectively, the organizations can have a greater impact on the lives of those they serve when
working together rather than apart. The purpose of ACT Anaheim is to address the needs of at‐risk
youth, young adults, and families with a focus on older youth and young adults (YYA; ages 13 to 21) who
were found to be the least‐served age group, with the fewest number of programs and smallest average
number of youth served.1 ACT Anaheim invests in various programs and services to address service gaps
for YYA. The 12 organizational partners collaborate with one another to improve access and referrals to
various services among YYA to close these gaps and address the critical needs among Anaheim’s YYA.
In 2019, ACT Anaheim partnered with Measurement Resources Company (MRC) to evaluate the impact
of the collaborative to better understand how Anaheim’s youth and young adults are impacted by the
services and supports provided, as well as identify ways in which ACT Anaheim can strengthen their
impact in the community. MRC’s evaluation consisted of four components:
1. Review and analysis of existing data to understand trends and greatest needs among
Anaheim’s youth and young adults (YYA). Secondary data were gathered from the U.S Census
Bureau, Orange County Healthier Together, and Anaheim Union High School District (AUHSD) to
assess recent trends related to well-being and educational outcomes for YYA.
2. Develop, implement, and analyze a collaboratively-developed youth survey to better
understand how ACT Anaheim’s services and supports are influencing YYA’s civic engagement,
resiliency, and health and well-being. MRC worked with partners to develop and implement a
youth survey used to evaluate the extent to which ACT Anaheim’s partners’ services and
supports contribute to improved resiliency, global health, knowledge and access to career and
education resources, and civic engagement among YYA. The complete youth survey can be
found in Appendix A.
3. Implement and analyze ACT Anaheim services and referrals tracking system to better
understand the types of services and frequency with which YYA are receiving services from ACT
1

https://www.oc-cf.org/wp-content/uploads/2018/01/2017-ACT-Anaheim-Case-Study.pdf
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Anaheim partners. In order to track youth served and types and frequencies of services and
referrals received throughout the collective, ACT Anaheim implemented SureImpact™,2 a cloudbased software, to serve as their collaborative tracker. MRC trained ACT Anaheim staff and
leaders on how to use the software in October 2019. ACT Anaheim partners were instructed to
track all youth served beginning in November of 2019 through May 2020.
4. Develop, implement and analyze collective impact diagnostic surveys to understand the
strengths and opportunities for the collective to support collaboration and, ultimately, improve
impact on the lives of those they serve. Two surveys were developed and implemented, one for
ACT Anaheim Steering Committee members and one for ACT Anaheim partners’ staff members.
The collective impact surveys were designed to assess the perceptions of ACT Anaheim’s
steering committee members as well as the staff within the partner organizations. The steering
committee and partner organization staff surveys were administered in October 2019 and then
again in May 2020 to assess for changes in perceptions over time.
A detailed description of the methodology for each of the above components can be found in
Appendix B.
This report provides a detailed report of all data gathered from October 2019 through May 2020. The
report is designed to communicate the strengths and opportunities for improvement for ACT Anaheim
to continue to fulfill their mission to ensure Anaheim youth are resilient, healthy, safe, and productive
members of society.

Current State of Anaheim Youth and Young Adults’ Outcomes
Highlights
Over the past six years, Anaheim’s total population has increased while the YYA population has steadily
declined. This decrease in the YYA population is apparent with the Anaheim Unified High School
District’s (AUHSD) enrollment declining over the years. Further, poverty rates are also declining in
Anaheim, though YYA continue to make up about half of those living in poverty. Families who rent and
have children under the age of 18 living in the household are experiencing more financial hardship as
compared to families without children under 18 in the household and families who own their homes.
Families who rent are twice as likely to be housing cost-burdened as compared to those who own,
meaning they spend more than 30 percent of their income on housing. Further, rental housing costs are
rising at a much higher rate than mortgage costs, which may be contributing to the fact that Anaheim
families who move are increasingly more likely to be moving outside of Orange County. Despite YYA
making up many of those living in poverty in the city, they are experiencing more positive educational
outcomes over the years. Among those ages 18 to 24 years, rates of college enrollment and college
degree attainment are consistently increasing, with 58 percent of this population having at least some
college completed as of 2018. Additionally, AUHSD’s graduation rate has improved over the years with a
comparable graduation rate to the state’s average of 88 percent. Although, graduation rates are
improving, AUHSD’s data show that college/career readiness among students is not improving, with 10
percent more students being identified as not prepared for college or careers in 2019 compared to
2017.3 Finally, youth under the age of 18 tend to perceive their overall health as good to excellent,
2

https://www.sureimpact.com/

3

This measure is based on the number of high school graduates who are prepared for college or a career. College or
career readiness means completing rigorous coursework, passing challenging exams, or receiving a state seal. The
following measures are approved as indicating college or career readiness: Career Technical Education Pathway
Completion, Grade 11 Smarter Balanced Summative Assessments in ELA and mathematics, Advanced Placement Exams,
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though rates of emergency room visits due to mental health are steadily increasing for this age group.
Taken together, there are several positive trends among Anaheim’s YYA including improved educational
outcomes and positive perceptions of general health. At the same time, the data indicate that many YYA
in the city continue to live in poverty and are experiencing more mental health challenges. ACT Anaheim
partners should use this data to inform outreach and service delivery to ensure the greatest needs of
YYA are being met. A detailed report of secondary data can be found in Appendix C.
In sum, Anaheim youth and young adults are experiencing positive academic outcomes. More
individuals are completing high school and pursuing post-secondary education. Though AUHSD’s
graduation rate is relatively equal to the California state average, it is lower than Orange County’s by
two percent. Consistent with census data, AUHSD’s total student population is declining, and so is the
diversity of the student body. Further, the majority of students in the AUHSD are reliant on free and
reduced meals from school. Although students tend to perceive their general health as good to
excellent, there has been a consistent increase in emergency room visits related to mental health
concerns for this age group over the past 8 years.

ACT Anaheim Youth Outcomes and Services Provided by Partners
Highlights
From November 2019 through May 2020, ACT Anaheim partners provided 2,065 services and supports
to Anaheim’s youth, with services most often supporting youth’s mental health (therapy and case
management services), education and workforce development (e.g. career and college mentorship), and
providing sports and recreational opportunities (e.g. sports activities, clubs, community-building
activities). A goal of ACT Anaheim is to collaboratively work together to ensure all of the youth’s needs
are being met. To measure collaboration, partners were asked to track referrals in SureImpact. Based
on this information, partners provided 73 referrals to other services, with only four referrals taking place
across organizations (i.e. the referrals were made from Waymakers to Western Youth Services); all other
referrals were internal to the partners’ organizations. At time of analysis, it was discovered that many
referrals were not entered into the tracking systems, suggesting opportunities for ACT Anaheim partners
to strengthen their consistent and systematic data tracking in order to measure and communicate the
collaborative’s impact on Anaheim youth collectively.
Through the many services and supports ACT Anaheim partners provided to youth, youth demonstrated
significant improvements in their resiliency and global health. Youth resiliency scores improved
significantly from the baseline to follow-up youth surveys. Further, youth resiliency improved as their
time engaging with ACT Anaheim partners increased. Specifically, for every additional six months a
youth was receiving services from an ACT Anaheim partner, their resiliency score improved, on average,
by .07 points on a four-point scale. Though this effect is small, it demonstrates that services and
supports provided by partners are helping build the resiliency of youth even during challenging times
such as those presented by the coronavirus pandemic. In addition to improved resiliency, youth
perceptions of their global health (e.g. physical, mental, and social health) improved significantly from
baseline to follow-up surveys, improving, on average, by one point on a 35-point scale. Despite
improvements in overall global health, youth were less likely to report positive perceptions of their
mental health compared to their overall health, with 86 percent indicating their mental health is good to
excellent compared to 92 percent for overall health.
International Baccalaureate Exams, College Credit Course (formerly called Dual Enrollment), a–g Completion, State Seal of
Biliteracy, Military Science/Leadership.
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In addition to improving resiliency and global health, youth also reported having access to resources to
assist them in reaching their career and educational goals. While nearly all youth reported having access
to resources to assist them with school-related questions and advice, fewer (though still the majority)
reported having access to assist with career-skill development. Finally, nearly all youth reported strong
intentions to pursue a college education, if not doing so already. Taken together, ACT Anaheim partners
are providing many diverse services to meet the needs of Anaheim’s youth which is helping to
strengthen youth resiliency, global health, and education and career goal-setting and planning. ACT
Anaheim partners can strengthen their impact and ability to measure that impact by providing more
mental health and career-planning services while strengthening collective data sharing and tracking.

Demographics
The majority of youth who participated in the youth survey are female (74%), Hispanic (79%), between
the ages of 10 and 13 years (56%), and are enrolled in middle school with their current highest
educational attainment of elementary school (70%; Figures 1-4). The majority of youth who participated
in the survey live with their parents/caregivers (96%) and siblings (65%; Figure 5). Finally, nearly all
survey participants live in Anaheim (94%) with non-Anaheim residents living close to Anaheim in cities
such as Stanton, Buena Park, and Garden Grove (Table 1).

Figure 2. Youth
Race/Ethnicity

Figure 1. Youth Gender
100%

2%

100%

80%

3%
8%

80%

60%

74%

60%

40%

79%

40%

20%

23%

20%

0%
Baseline Survey (n = 594)
Male

Female

Transgender

Prefer not to answer

White

Prefer to self-identify

Figure 3. Youth Age
100%

2%
4%
Baseline Survey (n = 600)

0%

100%

6%
11%

Black

Hispanic

27%

3%
15%
7%

60%

60%
40%

70%

40%
20%

56%

20%

Other

Figure 4. Youth Highest
Level of Educational
Attainment

80%

80%

Asian

0%
Baseline Survey (n = 533)

0%
Baseline Survey (n = 575; Average Age =
13.8 years)

Some College/College Degree

10 to 13

Middle School

14 to 16

17 to 18

19+

High School
Elementary
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Figure 5. Youth Family Composition
100%

Who do you live with? Select all that apply.

96%

80%

65%

60%
40%
17%

20%

1%

3%

2%

2%

0%

Baseline Survey (n = 541)

Table 1. If you do not live in Anaheim, which city do you live in? (n = 34)
City
Stanton
Buena Park
Garden Grove
Costa Mesa
Fullerton
Huntington Beach
Yorba Linda
Villa Park

n
19
6
4
1
1
1
1
1

Youth survey participants are mostly female, Hispanic, between the ages of
10 and 13 years, enrolled in middle school, and living in Anaheim with their
parents and siblings.
Services Provided to Youth by ACT Anaheim Partners
From November 2019 through May 2020, ACT Anaheim partners utilized a collaborative service and
referral tracking system, SureImpact. All partners were asked to enter the youth they served,
services provided, and referrals made during this time into the SureImpact system. The collaborative
services and referral tracking system allows ACT Anaheim to measure unique clients served among
partners, as well as assess the extent to which partners are serving the same youth in different
capacities (e.g. one youth may receive mentorship services from one partner and therapy services
from another). At the completion of the evaluation period, several partners had not entered
services and youth into the SureImpact system. To ensure the number of services provided and
youth served by each organization were captured, MRC requested summary data from six of the 12
partner organizations (Big Brothers Big Sisters, Boys and Girls Club, The Muckenthaler Cultural
Center, OCCCO, and Western Youth Services). Because these organizations’ data were not entered
into SureImpact, a total count of unique clients served by ACT Anaheim partners could not be
10

determined. Using data entered into SureImpact, there was only one individual youth who had been
served by more than one partner organization during the evaluation period.
As shown in Figure 6, 2,065 services were provided to Anaheim youth by partners between
November 2019 and May 2020. The most common types of services provided included therapy and
case management, mentorship (career, leadership, and college mentorship), and student
development and recreation (e.g. sports, clubs, community-building within schools, and one-on-one
support for students; Table 2).
In addition to tracking services, partners utilized SureImpact to track referrals and linkages to
services. As shown in Table 3, there were 73 referrals tracked within SureImpact, 50 of which led to
a linkage, meaning the youth received the service referred to. Further analysis of referral data
revealed that only four of the 73 referrals were cross-organizational referrals (i.e. Waymakers
referring youth to WYS). This indicates that either partners are not often referring out to one
another’s services or are not consistently tracking referrals made and services received. Taken
together, the services and referral data reveal that partners provided many needed services to
Anaheim youth throughout the evaluation period, however consistent and systematic tracking in the
collaborative tracking system was lacking. A lack of consistent and systematic tracking of services
and referrals limits the inferences that can be drawn regarding the number of unique clients being
served, as well as how these services impact youth well-being. Further, because ACT Anaheim
partners offer a diverse range of services to meet the many needs of youth, partners can improve in
their referrals across organizations to ensure youth are receiving holistic services.

Between November 2019 and May 2020, Anaheim partners provided 2,065
services to Anaheim youth. The services provided were most commonly
therapy/case management, mentorship, and student
development/recreational-related services.
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Figure 6. Services Provided to Youth
* indicates data came from the organization's internal data tracking
system, not SureImpact
ACT Anaheim

2,065

Western Youth Services*

57

Waymakers

41
59

560

OC Human Relations*

1,650

490
50

OCCCO*
The Muckenthaler

29
61

Hope Builders

80
105

GOALS

400
404

Girls Inc.
12
12

Children’s Bureau
Boys & Girls Club*

387

Big Brothers Big Sisters*

374
374
0

500

1,000

Unique Clients Served

1,500

2,000

2,500

Total Services

The services and referral data reveal that partners provided many needed
services to Anaheim youth throughout the evaluation period, however consistent
and systematic tracking in the collaborative tracking system was lacking
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Table 2. Types of Services Provided to Youth by ACT Anaheim Partners
Type of Service
Therapy/
Case
Management
25%
---------

Healthy
Gang
Partner
Financial
Relationship/
Community
Prevention &
Parenting
Employment
Education
Conflict
Service
Truancy
Resolution
Reduction
ACT Anaheim (n = 2,065)
11%
4%
9%
4%
4%
0%
BBBS (n = 374)
------Boys & Girls Club (n = 0)*
------Children’s Bureau (n = 12)
------Girls Inc. (n = 404)
56%
-14%
---GOALS (n = 105)
---24%
70%
-TSJ Hope Builders (n = 61)
---100%
-Muckenthaler (n = 0)*
------OCCCO (n = 0)*
------OC HR (n = 490)
-27%
---Waymakers (n = 59)
-66%
5%
---4%
WYS (n = 560)
-85%
15%
----* indicates that number of services provided by type were not provided for evaluation purposes by the partner organization

Leadership

Education/
College
Prep

Mentorship

Student
Development
& Recreation

1%
--100%
---------

6%
---30%
3%
-------

19%
100%
--------20%
--

18%
----3%
---73%
5%
--

Table 3. Referrals and Linkages for Youth: Data Recorded in SureImpact from November 2019 to May 2020
Partner Organization
ACT Anaheim
Big Brothers Big Sisters
Boys & Girls Club
Children’s Bureau
Girls Inc.
GOALS
Hope Builders
The Muckenthaler
OCCCO
OC Human Relations
Waymakers
Western Youth Services

Referrals
73
---3
1
2
---58
9

Linkages
50
----1
2
---45
2

Of the 73 youth services referrals, only four were cross-organizational referrals
13

Youth Resiliency
Resilience is defined as the process of adapting well in the face of adversity, trauma, tragedy, threats or
significant sources of stress — such as family and relationship problems, serious health problems, or
workplace and financial stressors.4 Resiliency can be taught and strengthened through learning resilient
strategies that promote mental and physical safety while under stress. Through the multitude of services
and supports ACT Anaheim partners provide to youth, it is expected that as youth continue to engage in
services and supports with partners that contribute to strengthened resiliency, youth will develop
strategies that promote resiliency during challenging times and situations. With the mission of ACT
Anaheim being to develop youth who have safe and healthy lifestyles and positive relationships with
parents and other adults, providing services that strengthen resiliency is key to fulfilling the
collaborative’s mission. Overall, data gathered through the evaluation demonstrate that youth are
showing resiliency and their resiliency is strengthening as a result of participating in ACT Anaheim’s
services and supports.

Youth resiliency improved significantly from the baseline to follow-up surveys
The majority of ACT Anaheim youth demonstrate resiliency, with the majority indicating that they can
handle changes, can reach their goals despite barriers, have a friend or family member they can talk to
about problems, and have positive relationships with their friends (Figures 7 and 8). At the follow-up
survey, at least eight in 10 youth indicated that they, most of the time to all of the time, have a family
member who listens to them when they have something to say and helps them do their best, have goals
and plans for the future, try their best no matter what, solve their problems, and have a friend who
helps them during difficult times. Further, youth resiliency is strengthening as youth engage longer with
ACT Anaheim partners. Youth resiliency improved significantly from the baseline (M = 2.97, SD = 0.46) to
follow-up (M = 3.17, SD = 0.57) surveys (Figure 9),5 on average, improving by .21 units on a four-point
scale. Further, after accounting for age, gender, and race/ethnicity,6 youth were significantly more likely
to demonstrate improved resiliency as their time engaging with ACT Anaheim partners increased.7
Specifically, for each additional six months a child engaged with an ACT Anaheim partner, their resiliency
score improved, on average, by .07 units on a four-point scale. Taken together, these data indicate that
most youth served by ACT Anaheim partners have positive relationships with friends and family and the
services provided by ACT Anaheim partners are helping youth in strengthening their resiliency.

8 in 10 Youth Most/All of the Time…
• Have a family member who listens to them when they have
something to say and helps them do their best
• Try their best no matter what
• Have goals and plans for the future
• Solve their problems
• Have a friend who helps during difficult times
4

https://www.apa.org/topics/resilience
Paired samples t-test: t (106) = -3.50, p < .001, mean difference = .21
6
All demographic variables were nonsignificant predictors of change in resiliency
7
Multiple regression analysis, b (days engaging with partners) = .0004, p = .04
5
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Figure 7. Youth Resiliency Questionnaire
For each statement, circle the number to the right that describes how often you have
felt that way in the past few weeks.
% Most/All of the Time
64%
76%

I can handle changes.

68%
73%

I can reach my goals even when things get in my way.

77%
76%

My friends try to do what is right.

41%
54%

I start to feel better soon after something bad happens.

68%

I have a family member who listens to me when I have
something to say.

85%
82%
83%

I have goals and plans for the future.

63%
69%

I have a friend who talks with me about my problems.

54%
66%

I get to make my own choices.

0%
Baseline (n = 613)

20%

40%

60%

80%

100%

Follow-Up (n = 109)

Youth resiliency improves as time engaging with ACT Anaheim partners increases
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Figure 8. Youth Resiliency Questionnaire Continued
For each statement, circle the number to the right that describes how often you
have felt that way in the past few weeks.
% Most/All of the Time
76%
72%

I get to spend time with my friends.
I have a family member who talks with me about my
problems.

62%

79%
84%

I try my best no matter what.

52%

I ask for help when I need it.
I have a friend who helps me when I am having a hard
time.
I solve my problems.

75%
75%

I know how to get what I need.

64%
77%
81%
85%

0%
Baseline (n = 612)

3

74%
78%
76%

I have a family member who helps me do my best.

4

79%

20%

40%

60%

80%

100%

Follow-Up (n = 109)

Figure 9. Average Resiliency Scale Scores
among YYA with Matched Pairs (n = 106)
2.97

3.17

2

1
Baseline

Follow-Up
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Youth Global Health Perceptions
As discussed previously, a key component of ACT Anaheim’s mission is to work together to develop
youth who have safe and healthy lifestyles. As such, the evaluation included baseline and follow-up
measures of youth’s perceptions of their global health, as measured by the Patient Outcomes Reported
Measurement Information System (PROMIS) Pediatric Global Health (PGH-7) measure.8 The PROMIS
PGH-7 measures general physical, mental, and social health and is commonly used in clinical care
settings and for performance assessment, research and population surveillance purposes.
Overall, youth experienced significant improvements in their global health from baseline (M = 23.3, SD =
3.6) to follow-up (M = 24.3, SD = 4.5), increasing, on average, one point on a 35-point scale (Figure 10).9
Further, though not statistically significant, global health scores improved as time youth engaged with
ACT Anaheim partners increased. Specifically, scores improved, on average, by 0.36 units on a 35-point
scale for every six months a youth engaged with an ACT Anaheim partner.10 As shown in Figures 11 and
12, youth experienced improvements in their perceptions of their mental health (+ 5%), physical health
(+ 11%), quality of life (+ 14%), and overall health (+ 13%) from baseline to follow-up. Further, the
prevalence of youth often to always feeling sad decreased by 14 percent. There was a slight decline in
youth’s perceptions of the frequency with which parents listen to their ideas (- 4%), and a larger decline
in the frequency with which youth have fun with their friends (- 23%). Regarding the latter, it is expected
that youth would experience a decline in the frequency of having fun with friends given that the followup surveys were administered during the coronavirus pandemic when stay-at-home orders were in
place, presenting obvious barriers to interacting with peers. Finally, youth had less positive perceptions
of their mental health compared to their physical health, with less than half (45%) rating their mental
health as very good or excellent.
Finally, in comparing to a national sample of youth of similar ages (Forrest et. al., 2014), ACT Anaheim
youth scored lower than the national average of youth ages 11 to 13 years and 14 to 17 years
(Figure 13). It is important to note that there are likely sample characteristic differences between the
national and ACT Anaheim samples that cannot be accounted for (e.g., income, race/ethnicity, family
composition) which may be contributing to these observed differences. Taken together, ACT Anaheim
youth indicate that they have lower than average perceptions of their global health, however, over time
these perceptions are improving.

Youth global health improved significantly from the baseline to follow-up surveys
9 in 10 Rate Their…
• Quality of life as good to excellent
• Overall health as good to excellent
• Physical health as good to excellent

8

Forrest, C. B., Bevans, K. B., Pratiwadi, R., Moon, J., Teneralli, R. E., Minton, J. M., & Tucker, C. A. (2014). Development of
the PROMIS® pediatric global health (PGH-7) measure. Quality of life research: an international journal of quality of life
aspects of treatment, care and rehabilitation, 23(4), 1221–1231. https://doi.org/10.1007/s11136-013-0581-8
9
Paired samples t-test: t (105) = -2.15, p = .01
10 Multiple regression model accounting for gender, age, and race/ethnicity; b (days engaged with partner) = .002, p = .14
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35

Figure 10. Average Global Health
(PROMIS PGH-7) Scale Scores among YYA with
Matched Pairs (n = 105)

28
23.3

24.3

Baseline

Follow-Up

21
14
7

Youth’s perceptions of their mental health are less positive compared to their
overall health, with 6 percent fewer youth rating their mental health as good to
excellent (86%) compared to their physical health (92%)
Figure 11. Youth Global Health, Patient-Reported Outcomes
Measurement Information System (PROMIS)
Please respond to each question or statement by selecting the answer that best
applies to you.
% Good to Excellent
73%

In general, how would you rate your mental health,
including your mood and your ability to think?

86%

79%

In general, how would you rate your physical health?

90%

84%

In general, would you say your quality of life is…

97%

85%

In general, would you say your health is…

92%

0%
Baseline (n = 614)

20%

40%

60%

80%

100%

Follow-Up (n = 110)
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Figure 12. Youth Global Health, Patient-Reported Outcomes
Measurement Information System (PROMIS)
Please respond to each question or statement by selecting the answer that
best applies to you.
% Often/Always
52%

How often do your parents/caregivers listen to your
ideas? (M = 3.6; SD = 1.1)

48%

68%

How often do you have fun with friends?
(M = 4.0; SD = 1.1)

45%

23%

How often do you feel really sad?
(M = 3.0; SD = .96)

9%

0%
Baseline (n = 613)

20%

40%

60%

80%

100%

Follow-Up (n = 110)

Figure 13. PROMIS Pediatric Global Health National and
ACT Anaheim Comparison
32
27

28.32

27.79
25.49

23.93

22
17
12
7
11 to 13 Years
National Sample Average

14 to 17 Years
ACT Anaheim Post Average

Compared to a national sample, ACT Anaheim youth rate their global health lower
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Education and Careers
Access to Education and Career Resources
ACT Anaheim youth enrolled in high school or college have access to resources needed to support their
education and career goals, and access is improving over time. Youth who participated in the survey and
were currently enrolled in high school or college were asked to respond to a series of questions
regarding their access to career and education information and resources. As shown in Figure 14, there
was an increase in the proportion of youth agreeing that they know who or where to go to develop their
career skills (+ 12%) and get career advice (+ 7%), and know who or where to go at school regarding
course questions (+ 7%) from the baseline to follow-up survey. There was a slight decline in youth
agreeing that they know what steps they need to take to reach their career goals (- 7%). Overall, the
majority of youth (at least 8 in 10) agree that they have the resources to support education-related
questions and advice, however, fewer (7 in 10) agree that they have the resources to support careerrelated skill development and advice. Taken together, these data suggest that high school and college
youth have access to resources needed to reach their education goals, however, they may need
additional resources to support their career exploration and goals.

Figure 14. Career and Education Resources
(High School Students and Beyond Only)
Please select how much you agree or disagree with each statement.
%Agree/Strongly Agree
58%

I know who or where to go to develop my career skills.

70%

82%

I know who or where to go to at school if I have a question
about my courses.

89%

78%

I know who or where to go to when I need career or
school advice.

85%

75%

I know what steps I need to take to reach my career goals.

68%

0%

Baseline (n = 158)

20%

40%

60%

80%

100%

Follow-Up (n = 47)
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9 in 10 high school and college students know who or where to go to if they have
questions about their courses or need career or school advice
School Attendance
Overall, the majority of ACT Anaheim youth enrolled in middle and high school have good school
attendance with 78 to 87 percent missing no more than one to two days of school in the previous month
(Figure 15). Despite relatively good attendance rates, school attendance declined from the baseline to
follow-up survey. At the baseline survey, 44 percent of youth indicated they had missed at least one day
of school within the past month; this rate increased by eight percent to 52 percent of youth at the
follow-up survey. Again, it is important to consider the context of the follow-up survey when all schools
had been closed during the coronavirus pandemic. Because traditional schooling switched to homebased schooling, youth may have interpreted the question differently on the follow-up survey (i.e. since
they were not attending traditional school, they indicated they had “missed” school). Another possible
explanation is that there were likely many more distractions taking place within the home during the
coronavirus pandemic which made it difficult for youth to attend to their homeschooling
responsibilities.

Figure 15. School Attendance
(Middle School and High School Students Only)
How many times have you missed school?
100%

5%
7%

17%

80%

% 5+ Times in Past Month

Axis Title

32%
29%

60%

% 3-4 Times in Past Month
% 1-2 Times in Past Month

40%
44%
46%

% Never in My Life

20%
11%
0%
Baseline (n = 140)

% I have missed School but not in
the Past Month

3%
Follow-Up (n = 35)

The majority of high school and middle schoolers have missed no more than one or
two days of school in the previous month
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School Grades
During the follow-up survey, about seven in 10 youth enrolled in high school reported good to
excellent grades in science, social studies, and English or Language Arts, whereas only five in 10
reported good to excellent grades in math (Figure 16). Further, the proportion of students reporting
good to excellent grades declined in all subject areas except science from baseline to follow-up.
These data suggest that, though the majority of students have good grades in most subjects, student
learning was likely negatively impacted by school closures resulting from the coronavirus pandemic,
and many youth need additional learning supports in math classes.

Figure 16. School Grades (High School Only)
Thinking about your grades on your last report card, which of the following
choices best describes these grades?
%Good (B)/Excellent (A)
.
68%

Science

71%

77%

Social Studies

74%

78%

English or Language Arts

69%

66%

Math

53%
0%

20%
Baseline (n = 139)

40%

60%

80%

100%

Follow-up (n = 35)

The majority of high school students have good to excellent grades in all subjects
(science, social studies, and English) except math, in which only about half report
good to excellent grades
Intentions towards Attending College/Post-High School Plans
Nearly all youth enrolled in high school (97%) intend on finishing high school and going to college at
some point (Figure 17). When asked what they plan on doing their first year after high school, eight
in 10 youth indicated that they plan to go to college at both the baseline and follow-up survey
(Figure 18). Other responses included getting a job, joining the military, going to a trade school, and
I don’t know. Among youth who are not enrolled in high school (i.e. middle school or post-high
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school students not enrolled in college), intentions to attend a two- or four-year college increased
from baseline to follow-up with 100 percent intending on going to college at the follow-up survey
compared to just 42 percent on the baseline survey (Figure 19).

Figure 17. Plans for High School Graduation and College
(High School Students Only)
% Probably Yes/Definitely Yes
97%

Do you plan on going to college at some point?

97%

100%

Do you think you will finish high school or a GED
program?

97%

0%

20%

Baseline (n = 115)

40%

60%

80%

100%

Follow-Up (n = 32)

Nearly all youth intend on graduating high school and attending college
Figure 18. Plans after High School
(High School Students Only)
What do you think you will do in your first year after high
school?
100%

4%
3%

6%
3%
6%

80%
% I do not know yet
60%

% Join the Military
83%

40%

81%

% Go to a Trade School
% Go to College
% Get a Job and Work

20%
8%
0%
Baseline (n = 113)

3%
Follow-Up (n = 31)

23

Figure 19. Intentions to Pursue College
(Non-High School and Non-College Students Only)
Do you intend to pursue post-secondary education in the future?
100%

0
% I do not know

80%
50%

51%
60%

% I already obtained my postsecondary education
% No, I do not intend to attend
school

1%

% Yes, a four-year college

40%

31%
50%

% Yes, community college

20%
% Yes, trade school

11%
0% 5%
Baseline (n = 83)

0
Follow-Up (n = 8)

Employment
Among youth ages 14 years and older, the majority (83%) are not employed (Figure 20). Further, the
employment rate decreased slightly by three percent from baseline to follow-up which is likely a
result of the high unemployment rate caused by the pandemic. Among those who are employed,
the majority earn at or below California’s minimum wage of $12 per hour (71%; Figure 21).

Figure 20. Employment (Ages 14+ Only)
Are you currently employed?
100%

80%
60%

80%

83%

20%

17%

40%
20%
0%
Baseline (n = 152)
% Yes

Follow-Up (n = 42)
% No
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Figure 21. Hourly Wage
(Employed and Ages 14+ Only)
What is your hourly wage?
100% 3%
0
7%

0
29%

80%
33%

% More than $25 per hour
% $20-$25 per hour

60%

%$16-$19 per hour
40% 37%

57%

%$13-$15 per hour
% $12 per hour

20%

% Less than $12 per hour
20%

0%
Baseline (n = 30)

14%
Follow-Up (n = 7)

Community Engagement
Another key aspect of ACT Anaheim’s mission is to work together to develop youth who are positively
engaged and connected in the community. As such, youth were asked to report whether they had
engaged in volunteering activities in their community. As shown in Figure 22, most youth (83% to 88%)
reported volunteering in their community. The most commonly reported volunteering activities were for
organizations who serve children and youth, with eight in 10 youth reporting having volunteered for this
type of organization in the past.
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Figure 22. Community Engagement
For each statement select the answer that applies to you.
% Yes
34%

Have you ever volunteered for any other group?

51%

Have you ever volunteered for an organization for youth,
children, or education?

77%
83%

Have you ever volunteered for a civic or community
organization involved in health or social services?

45%
56%

Have you ever volunteered for an environmental
organization?

45%
34%

Have you ever volunteered for a religious group?

46%
39%

Have you volunteered or done any voluntary community
service for no pay?

88%
83%

Have you ever worked together with someone or some
group to solve a problem in the community where you live?

60%
63%
0%

Baseline (n = 189)

20%

40%

60%

80%

100%

Follow-Up (n = 52)

8 in 10 youth have volunteered or engaged in community service

Perceptions of ACT Anaheim’s Collective Impact
In order to meet the rising, complex needs of Anaheim youth, ACT Anaheim was formed in 2013 under a
collective impact model. A collective impact model acknowledges that no one organization in Anaheim
can meet the complex needs of Anaheim’s youth and, by working together, complex community needs
can be met more efficiently and effectively. A collective impact approach involves five major
components: a centralized infrastructure, a common agenda, shared measurement systems, continuous
communication, and mutually reinforcing activities. To assess strengths and opportunities for
improvement to ACT Anaheim’s collective impact approach, a collective impact survey was administered
to steering committee members to assess the five components as well as perceptions of partners’
collaborative behaviors. The following sections describe steering committee members’ perceptions of
the collective impact approach at the beginning (October 2019) and end of the evaluation period (May
2020). Additionally, staff from each of the partner organizations were surveyed to better understand
their perceptions of the collective, their organizations’ role in the collective, and opportunities to
strengthen the collective’s impact on youth in Anaheim.
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Highlights
Both ACT Anaheim steering committee members and partner organization staff share highly positive
perceptions towards the functioning of the collaborative and its impact on the community. Nearly all
steering committee members perceive the collective has a common agenda with a shared vision for
change and a common understanding of how best to meet the needs of Anaheim’s youth and young
adults. Steering committee members also perceive that the collaborative has drastically improved its
shared measurement systems, with the majority of partners perceiving that the collective has a set of
measures in place and agree on how to measure their impact. Further, steering committee members
perceive that their feedback is valued and respected by the collaborative and that the collaborative has
adopted effective strategies for engaging in ongoing communication. The backbone support
organizations of ACT Anaheim serve as valuable resources to guiding the vision and strategy of the
collective’s work, though partners recognize the need to obtain additional funding to sustain the great
work among partners. Partner organizations’ employees view ACT Anaheim as a valuable resource in the
community and as having a positive impact on the lives of youth and families in the community. To build
on the many strengths of the collaborative and strengthen its impact in the community, steering
committee partners and employees desire for greater collaboration and communication between
partner agencies, especially among staff, increased funding to sustain the work, a greater focus on
advocacy and public policy change, elevating the voice of the youth, and greater marketing to
communicate ACT Anaheim’s impact to the community.

Steering Committee Perceptions
Common Agenda
The common agenda principle of collective impact is a shared vision for change among all partners
including a shared understanding of the problem the collective’s work is addressing and how best to
solve the problem.11 At baseline and follow-up, partners shared generally positive perceptions towards
ACT Anaheim’s common agenda. Nearly all steering committee members (at least 9 in 10) agree that
partners share a common understanding of the social problem their work is addressing, have a shared
vision for change, and have a shared understanding of the approach needed to meet the needs of
Anaheim youth (Figure 23). Slightly fewer partners (8 in 10) perceive that there are agreed upon actions
needed to address the needs of youth in Anaheim. Overall, responses were relatively consistent from
the baseline to follow-up surveys, with the largest change observed in more positive perceptions of
partners having a shared understanding of the best approach to address the needs of Anaheim’s youth
(10% more positive perceptions at follow-up).

Most steering committee members agree that ACT Anaheim partners have a
shared understanding of the problem(s) their work is addressing and a shared
vision for change

11

https://www.collectiveimpactforum.org/sites/default/files/Collaborating%20to%20Create%20a%20Common
%20Agenda%20handout_0.pdf
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Figure 23. Common Agenda
When thinking about partners within ACT Anaheim,
please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
Partners within ACT Anaheim have a shared understanding
of the social problem our work is addressing.
(m = 4.2; 4.5)

94%
100%

Partners within ACT Anaheim have a shared vision for
change.
(m = 4.3; 4.4)

88%
91%

Partners within ACT Anaheim have agreed upon the actions
we need to take to address the needs of youth and young
adults in Anaheim.
(m = 4.1; 4.2)

81%
82%

Partners within ACT Anaheim have a shared understanding
of the approach we need to take to address the needs of
youth and young adults in Anaheim.
(m = 4.1; 4.1)

81%
91%
0%

Baseline (n = 16)

20%

40%

60%

80%

100%

Follow-Up (n = 11)

Shared Measurement System
The shared measurement principle of collective impact ensures partner organizations have a common
set of measures to evaluate the performance and impact of the collective, as well as track progress
towards meeting the collective’s goals. At baseline, steering committee members indicated shared
measurement was an area with need for improvement, with less than 20 percent agreeing that the
collective has (and has implemented) a common set of measures used to track the success of their work
(Figure 24). At the follow-up survey, partners’ perceptions regarding shared measurement improved
drastically, with 73 to 82 percent agreeing the collective has (and has implemented) a common set of
measures to track its success. The majority (73%) also agree that partners agree on how to measure the
success of the collective’s work. Taken together, partners perceive that ACT Anaheim has improved its
shared measurement system which will allow the collaborative to measure and communicate the
impact of their collective impact throughout Anaheim.

Steering committee members’ perceptions of ACT Anaheim’s shared measurement system
improved drastically from baseline to follow-up

28

Figure 24. Shared Measurement Systems
When thinking about partners within ACT Anaheim,
please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
Partners within ACT Anaheim agree on how we should
measure the success of our work.
(m = 3.8; 3.9)

69%
73%

Partners within ACT Anaheim have a common set of
measures used to track the success of our work.
(m = 2.7; 4.1)

19%
73%

Partners within ACT Anaheim have implemented a
common set of measures to track the success of our work.
(m = 2.6; 4.2)

13%
82%
0%

Baseline (n = 16)

20%

40%

60%

80%

100%

Follow-Up (n = 11)

Mutually Reinforcing Activities
The mutually reinforcing activities principle highlights the need for partners within a collective to
coordinate their efforts in order to maximize the collective’s impact in the community. At both baseline
and follow-up, partners shared generally positive perceptions towards ACT Anaheim’s mutually
reinforcing activities. At follow-up, all partners agree that the collective encourages each partner to do
what they are best at to achieve common goals (+12% from baseline; Figure 25). Further, nearly all
partners (9 in 10), agree that the individual work of each partner organization is aligned to the goals of
ACT Anaheim. At both baseline and follow-up, there was less agreement (7 in 10 agree) that individual
partners’ work is coordinated with the actions of others in the collaborative. Taken together, partners
perceive that they are each encouraged to do what they are best at to reach the goals of ACT Anaheim;
however, some improvement can be made in the coordination of efforts among the individual partners.

Partners perceive that they are each encouraged to do what they are best at to
reach the goals of ACT Anaheim; however, some improvement can be made in the
coordination of efforts among the individual partners
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Figure 25. Mutually Reinforcing Activities
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The individual work of partners is aligned to the goals of
ACT Anaheim.
(m = 4.4; 4.3)

88%
91%

ACT Anaheim encourages individuals to do what they are
best at to achieve the common goals of our work.
(m = 4.3; 4.5)

88%
100%

The individual work of partners is coordinated with the
actions of others in ACT Anaheim.
(m = 3.9; 3.9)

81%
73%

Partners make an effort to ensure that their individual
work is coordinated with the work of others in ACT
Anaheim.
(m = 4.0; 4.0)

75%
73%
0%

Baseline (n = 16)

20%

40%

60%

80%

100%

Follow-Up (n = 11)

Continuous Communication
Continuous communication is a strength within ACT Anaheim. At both baseline and follow-up,
nearly all partners perceive that everyone’s feedback and input is valued, that ACT Anaheim engages
in continuous communication to ensure all partners are aware of the progress of the work and has
adopted strategies to effectively communicate with one another (Figure 26). Lastly, partners tend to
disagree that diverse perspectives make it difficult to communicate effectively, suggesting that
diverse perspectives are valued and supported within the collective.

All steering committee members agree that ACT Anaheim values input and
feedback from all partners
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Figure 26. Continuous Communication
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
ACT Anaheim values input and feedback from all partners.
(m = 4.6; 4.7)

94%
100%

ACT Anaheim engages in continuous communication to
ensure all partners are aware of the progress of our work.
(m = 4.4; 4.5)

94%
91%

ACT Anaheim has adopted strategies that allow partners
to effectively communicate with one another.
(m = 4.1; 4.5)

88%
91%

The diverse perspectives of partners make it difficult to
communicate effectively within ACT Anaheim.
(m = 2.4; 2.8)

13%
36%
0%

Baseline (n = 16)

20%

40%

60%

80%

100%

Follow-Up (n = 11)

Backbone Support
The backbone support of ACT Anaheim is comprised of several organizations, including: Orange
County Community Foundation (OCCF), Big Brothers Big Sisters, Network Anaheim, Girls Inc., and
Eric Altman Consulting. At both baseline and follow-up, partners shared positive perceptions
regarding the backbone support’s guidance of ACT Anaheim’s vision and strategy and support of
aligned activity, with perceptions improving from baseline to follow-up in nearly all areas. Partner
ratings indicated room to strengthen the backbone’s support of building public will and mobilizing
funding to support ACT Anaheim’s activities.
At follow-up, all partners agreed that the backbone support organizations ensure partners share a
common understanding of the need for and desired result of ACT Anaheim’s work (Figure 27),
encourage partners to coordinate one another’s activities (Figure 28), and provide partners the
opportunity to communicate progress toward their goals. Further, all partners agree that the
backbone organizations have helped partners understand the value of sharing data and have
encouraged partners to use data to inform decision-making (Figure 29). Most partners agree that
the backbone support has informed the community of ACT Anaheim’s goals, however fewer (6 in 10)
agree that the backbone encourages the community to take action on supporting the needs of
youth and young adults in Anaheim (Figure 30). Further, perceptions of the backbone organizations’
work to advance policy remained relatively consistent from baseline to follow-up, with six in 10
partners agreeing that the backbone organizations inform partners of public policies that impact the
collective’s work and provide partners information on how to influence policy changes to support
the collective’s goals (Figure 31). Lastly, partner ratings indicate room to strengthen the backbone’s
support of mobilizing funding, particularly around ensuring there is funding to support ACT
Anaheim’s work (Figure 32).
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Figure 27. Backbone Support: Guide Vision and Strategy
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The backbone organizations ensure that partners share a
common understanding of the desired result of our work.
(m = 4.4; 4.7)

94%
100%

The backbone organizations provide support to partners
for aligning individual work with ACT Anaheim's agenda.
(m = 4.1; 4.2)

88%
82%

The backbone organizations ensure that partners share a
common understanding of the need for our work.
(m = 4.3; 4.6)

88%
100%

The backbone organizations communicate to ACT
Anaheim how everyone’s work is aligned to the common
agenda.
(m = 3.9; 4.1)

69%
73%

0%
Baseline (n = 16)

20%

40%

60%

80%

100%

120%

Follow-Up (n = 11)

Figure 28. Backbone Support: Support Aligned Activity
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The backbone organizations encourage partners to
collaboratively develop new approaches to advance our
work.
(m = 4.3; 4.5)

94%
91%

The backbone organizations encourage partners to
coordinate their activities toward common goals.
(m = 4.1; 4.5)

88%
100%

The backbone organizations provide opportunities for
partners to communicate their progress towards common
goals.
(m = 4.2; 4.5)

88%
100%
0%

Baseline (n = 16)

20%

40%

60%

80%

100%

120%

Follow-Up (n = 11)
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Figure 29. Backbone Support: Establish Shared Measurement
Practices
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The backbone organizations have helped partners
understand the value of sharing data.
(m = 4.0; 4.5)

67%
100%

The backbone organizations have encouraged partners to
use data to inform or change our strategies.
(m = 3.9; 4.3)

63%
100%
0%

Baseline (n = 16)

20%

40%

60%

80%

100%

120%

Follow-Up (n = 11)

Figure 30. Backbone Support: Build Public Will
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The backbone organizations encourage the
public/community members to take action on the social
issue(s) our collective is addressing.
(m = 3.5; 3.8)

56%
64%

The backbone organizations have informed the
public/community of ACT Anaheim’s goals.
(m = 3.7; 3.7)

73%
73%
0%

Baseline (n = 16)

20%

40%

60%

80%

Follow-Up (n = 11)

Figure 31. Backbone Support: Advance Policy
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The backbone organizations provide partners information
on how to influence policy changes to support our work.
(m = 3.8; 3.6)

56%
64%

The backbone organizations inform partners of the public
policies that affect our collective work.
(m = 3.8; 3.5)

69%
64%
0%

Baseline (n = 16)

20%

40%

60%

80%

Follow-Up (n = 11)
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Figure 32. Backbone Support: Mobilize Funding
Please select how much you agree or disagree with the following statements:
% Agree or Strongly Agree
The backbone organizations actively seek out funds to
support our work.
(m = 3.8; 3.6)

56%
64%

The backbone organizations make sure we have the
funding we need to support ACT Anaheim’s activities.
(m = 3.5; 3.2)

50%
27%
0%

Baseline (n = 16)

20%

40%

60%

80%

Follow-Up (n = 11)

Collaborative Behaviors and Relationships
At both baseline and follow-up, partners shared highly positive perceptions regarding relationships
among partners within the collective. All partners agree that partners are supportive of one
another’s work, enjoy working together, respect one another’s professional training, work to foster
good relationships, and trust one another (Figure 33). Further, partners perceive that they can turn
to one another for help when needed and work together to accomplish the goals of ACT Anaheim.
Additionally, partners engage in collaborative behaviors with one another. Within the past year, just
over half of partners (55%) have frequently or very frequently relied on the help of other partners to
accomplish ACT Anaheim goals (Figure 34). Fewer partners (40%) have frequently turned to another
partner to assist in accomplishing goals within their own organizations.
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Figure 33. Steering Committee, Relationships:
Partners within ACT Anaheim...
Please select how much you agree or disagree with the following
statements:
% Agree or Strongly Agree
Work together to accomplish the goals of ACT
Anaheim
(m = 4.6; 4.7)

100%
100%

Can turn to one another for help when needed
(m = 4.6; 4.7)

94%
100%

Are transparent
(m = 4.6; 4.7)

94%
100%

Have trust in each other
(m = 4.4; 4.6)

94%
100%

Practice good listening skills
(m = 4.6; 4.6)

100%
100%

Are supportive of each other’s work
(m = 4.6; 4.6)

100%
91%

Work to foster good relationships
(m = 4.7; 4.7)

100%
100%

Enjoy working together
(m = 4.7; 4.7)

100%
100%

Respect one another’s professional training
(m = 4.7; 4.7)

100%
100%

0%
Baseline (n = 16)

20%
40%
Follow-Up (n = 11)

60%

80%

100%
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Figure 34. Steering Committee, Collaborative Behaviors:
Thinking about your work on the ACT Anaheim steering
committee over the past year...
Please indicate how often you or your organization have engaged in the
following:
% Frequently or Very Frequently
Relied on the help of other partners to accomplish ACT
Anaheim goals
(m = 4.6; 4.9)

50%
55%

Helped another partner organization by providing
guidance or assistance in accomplishing a work goal in
their organization
(m = 3.9; 4.1)

19%
40%

Turned to another partner organization for guidance
or assistance in accomplishing a work goal in your
organization
(m = 4.1; 4.1)

38%
40%
0%

Baseline (n = 16)

20%

40%

60%

Follow-Up (n = 11)

Open-Ended Comments
Steering committee members were asked to provide feedback regarding their perceptions of the
strengths of ACT Anaheim and opportunities for improved impact in the community. Partners
highlighted several strengths of the collaborative, most frequently citing the established organizations
involved who are passionate about serving Anaheim’s youth, the trusted relationships among partners,
and shared vision and desire to work with one another (Table 4). To improve ACT Anaheim’s impact in
the community, partners recommend a more thorough understanding of the public policies in need of
change to support the collective’s work, obtaining additional funding, and elevating the voice of youth
and families (Table 5).
Table 4. In your opinion, what are the strengths of the ACT Anaheim Collaborative?
Theme
The established organizations who are passionate about serving Anaheim’s youth
The trusted relationships among partners
Shared visions among partners
Our desire to work together
Our shared referral system and database

Count
4
4
3
3
2
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Table 5. In what ways, if any, can ACT Anaheim improve to have greater impact on youth and young
adults in Anaheim?
Theme
Additional funding to sustain our work
A more thorough understanding of the policies we want to change/greater advocacy focus
Seek out/elevate the voice of youth and families
Clarify our narrative/refocus our goals to align to funder priorities

Count
3
3
3
2

“All the organizations in the collaborative acknowledge the needs in the
community and are willing to take action in order to alleviate them. Even though
ACT funding has decreased in the last couple of years, it seems as though the
organizations are more involved, dedicated, and motivated to the collaborative.”
– Steering Committee Member

“Continue developing the capacity to magnify youth voices in the development
of public policy and prioritization of services; continue to build the capacity for
advocacy.” – Steering Committee Member

Partner Organizations’ Employee Perceptions of ACT Anaheim
Respondent Demographics and Awareness of ACT Anaheim
Employees from eight of the 12 partner organizations participated in the baseline collective impact
survey (excluded organizations include Boys & Girls Club, OC Human Relations, OCCCO, and Network
Anaheim) and employees from seven of the 12 organizations participated in the follow-up survey
(excluded organizations include Boys & Girls Club, OC Human Relations, Children’s Bureau,
Muckenthaler Cultural Center, and Western Youth Services). Girls Inc. and Big Brothers Big Sisters were
the most heavily represented organizations, making up nearly 40 percent of all who responded on the
baseline and follow-up surveys, respectively (Table 6).
Table 6. Survey Respondents by Partner Organization
Partner Organization
Big Brothers Big Sisters
Children’s Bureau
Girls Inc.
GOALS
Hope Builders
Muckenthaler Cultural Center
Waymakers - Anaheim GRIP
Western Youth Services
Network Anaheim
OCCCO

Baseline (n = 49)
2%
2%
39%
16%
12%
12%
2%
14%
---

Follow-up (n = 46)
35%
-2%
13%
33%
-7%
-2%
9%
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Among those who participated in both the baseline and follow-up surveys, about half (44% for the
baseline, 56% for the follow-up) were either supervisors/managers or service providers. “Other” job
categories represented 20 and 30 percent of responses on the baseline and follow-up surveys,
respectively, and included positions such as coordinators, facilitators, instructors/educators, and
interns/externs (Table 7). At baseline, nearly all respondents (96%) were aware of ACT Anaheim and
their organization’s role in the collective, compared to just 67 percent on the follow-up survey (Figure
35).
Table 7. “Other” job category responses (n = 14)
Job Categories
Coordinator/Organizer
Facilitator
Intern/Extern
Fundraising/Development
Community Liaison
Outreach
Instructor/Educator
Case Manager
Match Support Specialist

Baseline
(n = 14)
5
4
2
1
1
1
0
0
0

Follow-Up
(n = 9)
2
0
0
1
0
1
3
1
1

Figure 35. How familiar are you with the work of ACT
Anaheim and your organization's role in this work?

96%

% I am aware of ACT Anaheim and
understand my organization's role in
ACT Anaheim

67%

0%
20%
Baseline (n = 50)

40%
60%
Follow-Up (n = 46)

80%

100%
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ACT Anaheim’s Impact in the Community
Among employees who indicated they are aware of ACT Anaheim, the majority perceive ACT Anaheim
as a valuable resource in the community that is having a positive impact on the well-being of youth and
young adults. At baseline, 85 percent of employees agreed that ACT Anaheim is viewed as a valuable
resource to the community (Figure 36). This rate remained relatively stable, increasing slightly to 87
percent upon the follow-up survey. Further, at follow-up, nearly all employees (9 in 10) agree that the
well-being of youth and young adults would be negatively impacted without the work of ACT Anaheim,
and that the well-being of youth and young adults has improved because of the coordinated efforts
among ACT Anaheim partners.

Figure 36. ACT Anaheim's Value to the Community
ACT Anaheim is viewed as a valuable resource to the community.
% Agree or Strongly Agree
The well-being of youth and young
adults has improved in Anaheim
because of the coordinated efforts of
ACT Anaheim partner organizations.
(n = 42; 38)

81%
87%

The well-being of youth and young
adults in Anaheim would be
negatively impacted without the
work of ACT Anaheim.
(n = 44; 39)

80%
90%

ACT Anaheim is viewed as a valuable
resource to the community.
(n = 41; 39)

85%
87%

0%

20%
Baseline

40%

60%

80%

100%

Follow-Up

Perceptions of Coordination among Partner Organizations
Employees tend to have positive perceptions regarding coordination efforts among all partner
organizations within the collective, and these perceptions improved from baseline to follow-up. At
baseline, seven in 10 employees agreed that the individual work or partner organizations is
coordinated with the actions of others in the collaborative (Figure 37). At follow-up, this rate
increased by 15 percent with 9 in 10 employees agreeing to this statement. Further, most
employees (9 in 10) perceive that partner organizations effectively coordinate their work to better
serve youth and young adults in Anaheim.
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Figure 37. ACT Anaheim's Coordination of Efforts
The individual work of partner organizations is coordinated with the actions of
others in ACT Anaheim.
% Agree or Strongly Agree

79%

Partner organizations within ACT Anaheim effectively
coordinate their work to better serve youth and young
adults in Anaheim. (n = 39; 38)

87%

71%

The individual work of partner organizations is
coordinated with the actions of others in ACT Anaheim.
(n = 38, 36)

0%
Baseline

86%

20%
Follow-Up

40%

60%

80%

100%

ACT Anaheim’s Communication
Overall, employees have positive perceptions regarding ACT Anaheim’s communication of their
work though ratings indicate there is room to strengthen communication with the community. At
baseline and follow-up, the majority of employees perceive that ACT Anaheim communicates the
impact of their work on the lives of children and families and the need for collaboration among
youth-serving organizations in the Anaheim community (Figure 38). There were slightly lower ratings
regarding ACT Anaheim’s engagement in continuous communication to ensure the community is
aware of the progress of their work. These data indicate that ACT Anaheim has communicated the
impact of their work, the importance of collaboration, and can strengthen communication efforts
with the community to increase awareness on the progress of the collective’s work.
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Figure 38. ACT Anaheim's Communication
ACT Anaheim communicates the impact of their work on the lives of children and
families in Anaheim.
% Agree or Strongly Agree
ACT Anaheim engages in continuous
communication to ensure the
community is aware of the progress of
their work. (n = 39; 38)

67%

68%

ACT Anaheim communicates the need
for collaboration among youth-serving
organizations in the Anaheim
community. (n = 41; 38)

83%
95%

ACT Anaheim communicates the impact
of their work on the lives of children
and families in Anaheim. (n = 39; 39)

74%
82%

0%
Baseline

20%

40%

60%

80%

100%

Follow-Up

Engaging Staff in ACT Anaheim’s Work
Employees’ perceptions of ACT Anaheim encouraging staff to get involved in supporting the
collective’s efforts improved from baseline to follow-up. At follow-up, nearly all employees (9 in 10)
agree that ACT Anaheim encourages staff to take actions towards supporting the needs of youth and
young adults, and seeks input from staff on how best to meet the needs of the populations they
serve (Figure 39).
When asked how ACT Anaheim can better meet the needs of youth and young adults, the most
frequent responses at both baseline and follow-up included increased marketing and awareness of
ACT Anaheim in the community (e.g. market ACT Anaheim and its partner organizations at large
community events and on social media) and increasing collaboration between partner organizations,
including more frequent communication among partners and their staff (Table 8).

“From my standpoint, all organizations involved are doing important work that
positively impacts Anaheim residents. They work together to secure funding, but their
collaboration on programs is limited.” – Partner Organization Employee
“ACT Anaheim can better meet the needs of youth and young adults in Anaheim by
engaging in topics of specific interest to them, not simply as it is perceived by others
but based on their personal experience.” – Partner Organization Employee
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Figure 39. ACT Anaheim's Engagement of Staff
ACT Anaheim encourages staff within the partner organizations to take action
towards supporting the needs of youth and young adults in Anaheim.
% Agree or Strongly Agree

ACT Anaheim seeks input from staff
within the partner organizations on
how to better meet the needs of
youth and young adults in Anaheim.
(n = 39; 39)

64%
90%

ACT Anaheim encourages staff
within the partner organizations to
take action towards supporting the
needs of youth and young adults in
Anaheim. (n = 41; 39)

78%
95%

0%

20%
Baseline

40%
Follow-Up

60%

80%

100%

Table 8. Based on your experiences with and/or understanding of ACT Anaheim, please briefly describe
how ACT Anaheim can better meet the needs of youth and young adults in Anaheim.
Theme
Market/Increase knowledge of ACT Anaheim to the community (market at
large community events; utilize social media)
Increase collaboration and communication between partners and their staff;
more connection between organizations, frontline staff, and program
directives, discuss how organizations can contribute to ACT efficiency
Increase after-school programing focus/collaborate with schools more
Need more funding
ACT Anaheim is doing great work meeting the needs of youth
Allow organizations more time to work with youth (streamlining meetings)
Implement more consistent and frequent updating of service provider
rosters and their services; they are often outdated
Provide more resources to children and families

Baseline
6

Follow-Up
3

5

9

3
2
1
1
0

1

0

2

3
2
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“One way to better support the needs of all youth, I believe the roster of all OC Service
Providers should be updated regularly. A week or two after the training I saw the
Excel sheet was still not up-to-date.” – Partner Organization Employee

Conclusion and Recommendations
ACT Anaheim’s mission is to ensure Anaheim youth are resilient, healthy, safe, and productive members
of society. The data presented throughout this report highlight several strengths and insights that
demonstrate ACT Anaheim partners are working together to fulfill their mission. As shown through
secondary data, youth and young adults (YYA) in Anaheim are experiencing positive educational
outcomes including higher graduation and college attendance rates. Further, most YYA have positive
perceptions towards their overall health. Through the many services provided by ACT Anaheim partners
throughout the evaluation period, the YYA served by partners demonstrated improvements in their
resiliency and all aspects of their global health (physical, mental, and social). These YYA also have access
to the people and resources needed to fulfill their educational goals and have strong intentions to
pursue a post-secondary education if they are not already. YYA served by ACT Anaheim are also
positively engaged in their community with the majority indicating that they have volunteered to benefit
their communities. In addition to the many positive outcomes experienced among youth, ACT Anaheim
Steering Committee members and staff within the partner organizations have positive perceptions of
many aspects of ACT Anaheim including the overall functioning of the collaborative, communication
methods, and the strong trust, respect, and collaboration among partners. Ratings indicate that ACT
Anaheim has a strong foundation that supports partners in their collaborative efforts to meet the needs
of Anaheim’s youth and young adults.
In addition to highlighting the many strengths of the collaborative and positive outcomes for youth, the
evaluation data also highlighted opportunities for improvement. As demonstrated through the
secondary data, mental health crises are on the rise in Anaheim which is leading to higher emergency
room visits for youth. Youth survey data also indicated that, though still generally positive, YYA have less
positive perceptions towards their mental health as compared to their overall health. Taken together,
these data highlight that YYA likely need additional supports and resources for their mental health. YYA
responses on the youth survey also indicated that they may need additional supports and resources
around career readiness. Further, secondary data revealed that YYA make up nearly half of all those
living in poverty in Anaheim. Consequently, YYA and their families likely need more resources to help
meet their basic needs. In addition to highlighting areas of service needs for YYA, the evaluation data
identified opportunities for ACT Anaheim partners to improve in their consistent and systematic data
processes. Inconsistent data tracking presents challenges in measuring and communicating ACT
Anaheim’s collective impact in the community. Finally, data from Steering Committee members and
staff illustrated areas to improve the overall functioning of the collaborative including obtaining funding
to sustain the work of the collaborative, increasing collaboration among partner organizations’ staff,
having a greater advocacy and policy-change focus, and increasing marketing to inform the community
of ACT Anaheim and its impact. Based on the themes highlighted in this report, the following are
recommendations to improve ACT Anaheim’s impact in the community.
1. Increase service offerings, referrals, and awareness of resources to support YYA’s mental
health. As shown, YYA are increasingly experiencing mental health challenges. To ensure YYA
have access to services to support their mental health and prevent mental health crises, ACT
Anaheim should increase access to and awareness of the various mental health services that
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2.

3.

4.

5.

6.

exist among ACT Anaheim partners (i.e. Western Youth Services and Waymakers) and
throughout Orange County. ACT Anaheim can also strengthen partnerships among other Orange
County collaboratives and initiatives working to improve access to and awareness of children’s
mental health services, such as the Children’s Mental Health Access Collaborative, the Orange
County Alliance for Children and Families, and Children’s Hospital of Orange County’s (CHOC)
Mental Health Initiative.
Increase service offerings and resources to support YYA’s career readiness. Data provided from
YYA served by ACT Anaheim partners indicated that while YYA have access to resources to
support their educational goals, YYA were less likely to report having access to resources to
support their career-skills development, and were less likely to report knowing what steps they
need to take to reach their career goals. Consequently, ACT Anaheim partners can increase
service offerings and/or referrals to career-planning services that are offered by ACT Anaheim
partners (e.g. Taller San Jose Hope Builders and Big Brothers Big Sisters offer workforce training,
development, and mentorship in various career pathways).
Increase compliance and commitment to shared data collection and measurement. ACT
Anaheim partners provide a wide range of services and reach a wide range of YYA throughout
the community. In order to measure the scale and impact of ACT Anaheim’s services, consistent
and systematic data processes need to be adopted by all partner organizations. Increased
compliance and commitment to shared data collection and measurement will allow ACT
Anaheim to communicate their successes and strengths, but also identify areas in which service
offerings may be needed. This will ultimately allow partners to use data to drive decision-making
about what is working well in the collaborative and what needs to be improved to ensure YYA’s
needs are being met.
Improve service alignment and referrals among ACT Anaheim partners. As stated previously,
ACT Anaheim partners provide a wide range of services that meet a wide range of needs among
YYA in Anaheim. Despite the array of services offered among the various partners, evaluation
data highlighted that referrals across organizations were either not being tracked or were not
taking place. Consequently, to ensure that the many needs of YYA are being met, partners
should improve their referral processes and tracking while establishing methods to ensure
“warm hand-offs” are made between organizations to support successful service linkages.
Scale ACT Anaheim’s services to reach more YYA in Anaheim. While some population-level
trends are highlighting improvements among YYA in Anaheim (e.g. higher graduation rates and
college enrollment), other trends are illustrating that YYA’s circumstances are not improving,
particularly around mental health and college readiness. Consequently, there are many YYA in
Anaheim who are in need of ACT Anaheim’s services, but are currently not receiving them. ACT
Anaheim could improve their reach and impact in the community by expanding services to reach
more YYA.
Increase funding, marketing, and improve collaboration among partners’ staff. Steering
Committee members and partners’ staff identified the need to obtain sustainable funding to
support the work of the collaborative, as well as to increase marketing and collaboration among
organizations to support service delivery and referral processes.

In conclusion, ACT Anaheim is providing much needed services that are having a positive impact on YYA
in the community. To help strengthen this impact, the data and recommendations in this report can
serve as a tool to prioritize needs among youth while utilizing insights from Steering Committee
members and staff to improve the sustainability and collaboration among partners.
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Appendix A: Youth Survey
Introduction: Thank you for participating in the ACT Anaheim Youth Survey. The purpose of this survey
is to better understand how our organizations can better meet your needs as a teen or young adult.
These questions ask about your perceptions of your health, relationships with others, engagement in
your community, and career and college readiness. Please respond as openly and honestly as possible.
There are no right or wrong answers. Your responses are completely confidential and will not be shared
with anyone outside of ORGANIZATION NAME and Measurement Resources Co, our data partner.
What is your name?
First Name: __________________

Last Name: _______________

Civic Engagement Quiz (Civic Indicators) 12
Instructions: For each statement, circle the number corresponding to the answer that applies to

you.
No, Never

Yes, But not
within the past
12 months

Yes, Within
the last 12
months

1

2

3

1

2

3

1
1

Yes, But not
within the past
12 months
2
2

Yes, Within
the last 12
months
3
3

1

2

3

1

2

3

1

2

3

1. Have you ever worked together with someone
or some group to solve a problem in the
community where you live?
2. Have you volunteered or done any voluntary
community service for no pay?

Indicate whether you have volunteered with any of
the following types of organizations or groups:

No,
Never

3. Religious group
4. Environmental organization
5. Civic or community organization involved in health
or social services
6. An organization for youth, children, or education
7. Any other group:
Describe the group: ______________

PROMIS Global Health 7
Instructions: Please respond to each question or statement by marking one box per row.

1. In general, would you say your
health is…

Poor

Fair

Good

Very
Good

1

2

3

4

Excellent

5

12

Adapted from (removed items related to money donations)
https://civicyouth.org/PopUps/Final_Civic_Inds_Quiz_2006.pdf
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Poor

Fair

Good

Very
Good

Excellent

2. In general, would you say
your quality of life is…

1

2

3

4

5

3. In general, how would you rate
your physical health?

1

2

3

4

5

4. In general, how would you rate
your mental health, including
your mood and your ability to
think?

1

2

3

4

5

Please circle the response that best describes how often you feel or experience the following:
Always

Never

Rarely

Sometimes

Often

5. How often do you feel really
sad?

1

2

3

4

5

6. How often do you have fun
with friends?

1

2

3

4

5

7. How often do your
parents/caregivers listen to your
ideas?

1

2

3

4

5

Youth Resiliency Questionnaire
Below are statements that describe how people sometimes feel about themselves and their
lives. For each statement, circle the number to the right that describes how often you have felt
that way in the past few weeks.

Never

Some of
the Time

Most of
the Time

All of the
Time

1. I get to make my own choices.

1

2

3

4

2. I have a friend who talks with me
about my problems.

1

2

3

4

3. I have goals and plans for the future.

1

2

3

4

4. I have a family member who listens
to me when I have something to say.

1

2

3

4
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Never

Some of
the Time

Most of
the Time

All of the
Time

1

2

3

4

1

2

3

4

1

2

3

4

1

2

3

4

9. I have a family member who helps
me do my best.

1

2

3

4

10. I know how to get what I need.

1

2

3

4

11. I solve my problems.

1

2

3

4

12. I have a friend who helps me when I
am having a hard time.

1

2

3

4

13. I ask for help when I need it.

1

2

3

4

14. I try my best no matter what.

1

2

3

4

15. I have a family member who talks
with me about my problems.

1

2

3

4

16. I get to spend time with my friends.

1

2

3

4

5. I start to feel better soon after
something bad happens.
6. My friends try to do what is right.
7. I can reach my goals even when
things get in my way.
8. I can handle changes.

College and Career Readiness13
1. Are you currently enrolled in…
a. High School or GED program (go to #2)
b. College or other post-secondary training (skip to #7)
c. Neither (skip to #7)
2. The following questions ask about your knowledge of career and school information sources.
Please select how much you agree or disagree with each statement.

a. I know what steps I need to take to reach
my career goals.
b. I know who or where to go to when I need
career or school advice.
c. I know who or where to go to at school if I
have a question about my courses.
d. I know who or where to go to develop my
career skills.

13

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree

1

2

3

4

5

1

2

3

4

5

1

2

3

4

5

1

2

3

4

5

From Big Brothers Big Sisters, except for #2, which was developed by MRC
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3. Thinking about your grades on your last report card, which of the following choices best
describes these grades?
D
F
C
B
A
(Not
so
(Not Good
(Okay)
(Good)
(Excellent)
Good)
at All)
a. Math
1
2
3
4
5
b. English or Language Arts

1

2

3

4

5

c. Social Studies or History
d. Science

1
1

2
2

3
3

4
4

5
5

4. How many times have you missed school in the past month? Circle one.
Never in My Life

I have missed but
not in the Past
Month

1 or 2 Times in
the Past Month

3 or 4 Times in
the Past Month

5 or More Times
in the Past Month

5. The following questions ask about your plans for the future. Remember, there are no right or
wrong answers, just answer as honestly as possible.
Definitely Probably Probably Definitely
Not
Not
Yes
Yes
a. Do you think you will finish high school or a GED
1
2
3
4
program?
b. Do you plan on going to college at some point?

1

2

3

4

6. What do you think you will do in your first year after high school?
a. Get a job and work
b. Go to college
c. Go to some other type of school besides college (such as a school to become a medical
assistant, construction worker, hair/makeup artist, or mechanic)
d. Join the military
e. I do not know yet
f. Something else (please describe): ___________
Skip to Demographics

7. In the past 12 months, I was primarily (choose one):
a. Attending a four-year college (go to #8)
b. Attending a two-year college (go to #8)
c. Working full time (skip to # 10)
d. Working part time (skip to # 10)
e. Enlisted in the military (skip to #10)
f. Attending a technical trade school (go to #8)
g. Other (please describe): __________ (skip to #10)
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8. If you were attending school, did you work to help support yourself?
a. Yes, I worked full time
b. Yes, I worked part time
c. No
9. The following questions ask about your knowledge of career and school information sources.
Please select how much you agree or disagree with each statement.
Strongly
Strongly
Disagree Disagree Neutral Agree
Agree
a. I know what steps I need to take to reach
1
2
3
4
5
my career goals.
b. I know who or where to go to when I need
1
2
3
4
5
career or school advice.
c. I know who or where to go to at school if I
1
2
3
4
5
have a question about my courses.
d. I know who or where to go to develop my
1
2
career skills.
Skip to demographics

3

4

5

10. The following questions ask about your knowledge of career information sources. Please select
how much you agree or disagree with each statement.
Strongly
Strongly
Disagree Disagree Neutral Agree
Agree
a. I know what steps I need to take to reach
1
2
3
4
5
my career goals.
b. I know who or where to go to when I need
1
2
3
4
5
career or school advice.
c. I know who or where to go to develop my
1
2
3
4
5
career skills.
11. Do you intend to pursue post-secondary education in the future?
a. Yes, trade school or an apprenticeship
b. Yes, community college
c. Yes, a four-year college
d. No, I do not intend to attend school
e. I already obtained my post-secondary education
f. I do not know

Demographics
1. Approximately when did you start coming to ORGANIZATION NAME : MM/YYYY
2. What is your date of birth (Month/Day/Year): ____/____/____
3. Do you live in Anaheim?
a. Yes
b. No (please specify which city you live in): ________________
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4. Please select your highest level of education completed:
a. Elementary School
b. Middle School
c. Some High School
d. High School Degree/Diploma or GED
e. Some college
f. Associate’s Degree
g. Bachelor’s Degree
6. Are you currently employed?
a. Yes
b. No (skip to #8)
7. What is your hourly wage?
a. Less than $12 per hour
b. $12 per hour
c. $13-$15 per hour
d. $16-$19 per hour
e. $20-$25 per hour
f. More than $25 per hour
8. Who do you live with? (Select all that apply)
a. Parents/caregivers
b. Siblings
c. Other family members
d. Friends
e. Roommates (other than family or friends)
f. Spouse/Partner
g. I live by myself
h. Other: _____
9. To which gender do you identify:
a. Male
d. Transgender
b. Female
e. I prefer not to answer
c. I prefer to self-identify: ___________
10. What is your race? (Check all that apply)
a. Asian
d. White/Caucasian
b. Black/African American e. Other (please specify): ___________
c. Hispanic or Latino/a/x
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Appendix B: Methodology
Review and analysis of existing data
Secondary data was gathered from multiple sources. American Community Survey (ACS) data was
gathered at the city level and, when indicated, zip code level. Orange County (OC) Healthier Together
data was gathered for measures that were available at the city level or lower for measures that were of
interest relating to youth and young adults mental and physical health. Anaheim Union High School data
was gathered for a district level understanding of the school system and their reported measures of
their students’ demographics, successes, and performance. Other sources were used to understand the
community, but their data was not used for graphs as it was not at a level specific enough (e.g. countylevel not city-level data) or was not recent enough to provide insight into the Anaheim community being
served. Resources used in this way were the OC Child and Family Services, OC Equity Report, and OC
Probation Research Division.

Collaboratively developed youth survey
To develop the collaborative youth survey, MRC first surveyed all partners to understand the data
partners were currently collecting for the youth they served. MRC analyzed this information to select
measures that were already in place within some of the partner organizations in order to align new data
collection practices with existing ones. MRC then developed a draft survey which was reviewed and
approved by the collaborative partners. The final survey consisted of the following constructs (the final
survey can be found in Appendix A):
- Youth resiliency: a 16-item measure of youth resiliency that was already being implemented by
four of the 12 organizations prior to the evaluation.
- Youth global health: as measured by the Patient Outcomes Reported Measurement Information
System (PROMIS) Pediatric Global Health (PGH-7) measure.14 The PROMIS PGH-7 measures
general physical, mental, and social health and was already being implemented in two of the 12
partner organizations prior to the evaluation.
- Knowledge of and access to career and education resources: a four-item measure developed
by MRC to assess the extent to which youth have access to resources to support their education
and career goals.
- Civic engagement: an adapted version of the Civic Engagement Quiz developed by the Center
for Information and Research on Civic Learning and Engagement.15 The adapted version utilized
consisted of nine items measuring youth’s involvement in volunteering and community service
activities.
- Demographic and education questions: several items were included to collect information on
youth’s demographics (i.e. gender, ethnicity/race, age, educational attainment, household
composition, employment status and wage), as well as questions about their school grades,
school attendance, and intentions to pursue post-secondary education.
Some partner organizations requested that the survey be adapted to better meet their needs for a
shorter survey, or questions that better align to their missions. As such, not all partner surveys
contained all constructs listed above. Thus, the sample sizes reported for the various survey
questions will vary throughout the report. The two constructs that were on every survey include
resiliency and global health.

14

Forrest, C. B., Bevans, K. B., Pratiwadi, R., Moon, J., Teneralli, R. E., Minton, J. M., & Tucker, C. A. (2014). Development of
the PROMIS® pediatric global health (PGH-7) measure. Quality of life research: an international journal of quality of life
aspects of treatment, care and rehabilitation, 23(4), 1221–1231. https://doi.org/10.1007/s11136-013-0581-8
15 https://civicyouth.org/PopUps/Final_Civic_Inds_Quiz_2006.pdf
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All partners were asked to collect baseline and follow-up surveys for the youth they serve in
Anaheim. Partners were asked to begin collecting baseline surveys in October 2019 and collect all
follow-up survey data by the end of May 2020, or whenever a youth was exiting services if before
the May deadline. Across the partner organizations, 614 baseline and 110 follow-up surveys
(matched pairs) were gathered (Table B1).
Limitations: As a result of the coronavirus pandemic, many partner organizations had to abruptly
end or modify service offerings to adhere to stay-at-home orders and protect the health and safety
of the community. Consequently, some partner organizations were not able to gather follow-up
surveys with the youth they serve. As a result, the follow-up surveys do not represent the entire
sample of youth who participated in the baseline survey. These limitations should be considered
when interpreting the youth survey data presented in this report.
Table B1. Youth survey response rates by organization
Organization
Big Brothers Big Sisters of Orange County
Boys and Girls Club of Anaheim
Children’s Bureau
Girls Inc.
Growth Opportunities through Athletics Learning and Service (GOALS)
Taller San Jose Hope Builders
The Muckenthaler Cultural Center
Orange County Human Relations
Orange County Congregation Community Organization (OCCCO)
Waymakers Orange County
Western Youth Services
ACT Anaheim (Total)

Baseline
67
0
13
337
33
26
14
26
21
62
15
614

Follow-Up
26
0
13
0
0
5
0
3
0
55
8
110

ACT Anaheim services and referrals tracking system
In order to track youth served and types and frequencies of services and referrals received throughout
the collective, ACT Anaheim implemented SureImpact™,16 a cloud-based software, to serve as their
collaborative tracker. MRC trained ACT Anaheim staff and leaders on how to use the software in
October 2019. ACT Anaheim partners were instructed to track all youth served beginning in November
of 2019 through May 2020. Because it is a shared platform among the partners, SureImpact allows ACT
Anaheim to track and measure how many unique Anaheim youth are served among partners, as well as
the number and types of services received. Upon completion of data collection, several partners
indicated that all data had not be consistently entered into SureImpact throughout the year.
Consequently, MRC gathered internal data from these organizations regarding the number of unique
clients served and total services received, however determining unique youth served across the
collaborative could not be determined because all youth were not entered into the collaborative
tracker.

16

https://www.sureimpact.com/
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Collective impact surveys
The collective impact surveys were designed to assess the perceptions of ACT Anaheim’s steering
committee members as well as the staff within the partner organizations. The steering committee and
partner organization staff surveys were administered in October 2019 and then again in May 2020 to
assess for changes in perceptions over time.
Steering Committee Survey. The steering committee survey assesses perceptions of the five pillars of
collective impact initiatives: a centralized infrastructure, a common agenda, shared measurement
systems, continuous communication, and mutually reinforcing activities, as well as perceptions of
collaborative behaviors within the collective. The steering committee survey was sent electronically via
SurveyMonkey® to at least one representative from each of the partner organizations who is intimately
involved in ACT Anaheim planning and decision-making. At baseline (October 2019) a total of 23
individuals were sent the survey and 16 individuals completed it (70% response rate). All organizations
were represented in the baseline survey responses except for Orange County (OC) Human Relations. At
the follow-up survey, 25 individuals were sent the survey with 11 individuals completing it (44%
response rate). All organizations were represented on the follow-up survey except Boys and Girls Club
and The Muckenthaler Cultural Center.
Partner Organization Survey. The partner organization survey assesses perceptions and awareness of:
ACT Anaheim and each organization’s role in the collective, ACT Anaheim’s communication of their work
to the broader community, ACT Anaheim’s efforts to engage staff from partner organizations in their
work, coordination of activities among the partner organizations, and perceived impact of ACT Anaheim
on the community. The partner organization survey was sent to employees of the 12 partner
organizations who are not as intimately involved in the planning and decision-making of ACT Anaheim as
the Steering Committee members. Steering Committee members were asked to share the survey with
employees regardless of whether staff were familiar with ACT Anaheim. For the baseline survey,
responses were received from 8 of the 12 organizations, with no responses received from Boys and Girls
Club of Anaheim, OC Human Relations, Orange County Congregation Community Organization (OCCCO),
and Network Anaheim. A total of 49 responses were obtained across the 8 organizations that
participated. For the follow-up survey, 46 responses were received, and all organizations were
represented except for Children’s Bureau, The Muckenthaler Cultural Center, and Western Youth
Services.
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Appendix C: Secondary Data
Anaheim Population Demographic Trends
From 2013 to 2018, Anaheim’s total population has grown by about three percent, or 9,500 residents,
while the youth and young adult (YYA) population has declined by about 1,200 individuals (a decline of
1.5%; Figure C1). Among YYA, those below the age of 19 years are declining at the fastest rate. In 2013,
individuals 19 years and younger comprised 30 percent of Anaheim’s population; this rate declined to 27
percent by 2018 (Figure C2).

Figure C1. Anaheim Population Count
ACS Table: DP05, 5-year estimates
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Figure C2. Anaheim Percent of Population Under 24 Years Old
ACS Table: DP05, 5-year estimates
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While the population under the age of 19 has decreased in recent years, the percent of the population
under the age of 18 with a diagnosed disability has increased by nearly one percent. As of 2018, about
three percent of those under the age of 18 years has a disability (Figure C3).

Figure C3. Anaheim Percent of People under 18 Years Old with
a Disability
ACS Table: DP02, 5-year estimates
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Of the roughly 350,000 residents living in Anaheim, the majority are White (67%) and Hispanic or Latino
(54%; Figures C4 and C5). Over the past six years, the racial and ethnic makeup of the population has
remained relatively consistent, with the largest changes observed in the decline of those identifying as
some other race (-6%) and the increase of those identifying as White (+4%).

Figure C4. Anaheim Percent of Population by Race
ACS Table: DP05, 5-year estimates
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Figure C5. Anaheim Percent of Population Hispanic or Latino
ACS Table: DP05, 5-year estimates
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Taken together, Anaheim’s total population is growing while the population of youth and young adults is
declining. Although the YYA population is declining, the rate of those under 18 years diagnosed with a
disability is increasing. Finally, the majority of the population has consistently identified as White and
Hispanic or Latino over the past six years.

Anaheim’s total population is growing while the population of youth and
young adults is declining
Family Income and Housing
The rate of poverty among families with children in Anaheim has decreased slightly over the past six
years with approximately 18 percent of families with children living below poverty in 2018 (i.e. an
annual income at or below $25,100 for a family of four; Figure C6). Figure C7 further illustrates poverty
rates declining among those ages 24 years and younger. In 2013, individuals under the age of 24 years
comprised 52 percent of all individuals living in poverty; by 2018, this rate declined to 47 percent. Taken
together, poverty is declining in Anaheim, however, nearly half of those living in poverty are YYA, ACT
Anaheim’s target population.

Figure C6. Anaheim Families with Children below 18 Years Old
Living in Poverty
ACS Table: DP03, 5-year estimates
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Poverty is declining in Anaheim, though youth and young adults comprise
nearly half of all those living in poverty, or 24,870 of the 52,476 living in
poverty in 2018

Figure C7. Anaheim Poverty Distribution by Age
ACS Table: B17001, 5-year estimates
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Families with children under 18 years make up about one-third of all households in Anaheim. Consistent
with the declining YYA population, family households with children have declined by three percent since
2013 (Figure C8). Further, about one in 10 households in Anaheim are comprised of families with
children under 18 years and grandparents.
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Figure C8. Anaheim Households, Families and Grandparents
Responsible for Grandchildren
ACS Table: DP02, 5-year estimates
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Despite increasing median incomes for all household types, households with children under 18 years, on
average, earn substantially less than families/households without children under 18 years. As seen in
Figure C9, the median income for all households has been increasing. The group of individuals that earns
the most annually are families without children under 18 years, earning a median income of
approximately $85,000 in 2018. Families with children under 18 years were only earning about $63,000
annually, while non-family households were making less than $48,000 annually. Taken together, despite
the added financial responsibilities that come with caring for children, families with children are earning
substantially less than those without children. This highlights that caregiving often places time and
resources constraints on families that can limit a household’s total earnings.
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Figure C9. Anaheim Median Earnings by Household Type
ACS Table: S1903, 5-year estimates
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Households with children under 18 years earn, on average, $21,619 less
(26%) than households without children under 18 years
As shown in Figure C10, homeownership is increasing in Anaheim, with just over half of all households
being occupied by homeowners in 2018. Figures C11 and C12 highlight income inequities based on
homeownership status; while the majority of homeowners (66%) earn more than $75,000 per year, just
under one-third of renters earn this amount. Among the 45 percent of households that were renters in
2018, approximately 60 percent were considered housing cost-burdened compared to approximately 30
percent of homeowners (Figures C13 and C14). The U.S. Department of Housing and Urban
Development (HUD) defines cost-burdened families as those who pay more than 30 percent of their
income on housing, which presents difficulties in affording basic necessities such as food,
transportation, and medical care.17 Figure C15 shows that housing costs are also increasing at a higher
rate for renters. From 2013 to 2018, average rental costs increased by 17 percent compared to a one
percent increase for mortgage costs in this same timeframe. These data indicate that rental housing
costs are increasing at a faster rate than the median earnings of the families who rent, which is
increasing the prevalence of housing cost-burden among families who rent. Taken together, families
with children, especially those who rent, face more difficult economic challenges compared to families
without children and families with children who own homes.

17

https://www.huduser.gov/portal/pdredge/pdr_edge_featd_article_092214.html#:~:text=HUD%20defines%2
0cost%2Dburdened%20families,of%20one's%20income%20on%20rent.
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Figure C10. Anaheim Households, Renter vs. Homeowner
ACS Table: B25106, 5-year estimates
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Figure C11. Anaheim Households, Homeowner Income Brackets
ACS Table: B25106, 5-year estimates
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Figure C12. Anaheim Households, Renter Income Brackets
2018 Total Renters: 55,113
ACS Table: B25106, 5-year estimates
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Families who rent are twice as likely to be housing cost-burdened, spending
more than 30 percent of their income on housing, as compared to families
who own their homes
Figure C13. Anaheim Housing Cost-Burden (Homeowners)
ACS Table: B25106, 5-year estimates
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Figure C14. Anaheim Housing Cost-Burden (Renters)
ACS Table: B25106, 5-year estimates
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Figure C15. Median Monthly Housing Expenditures
ACS Table DP04; 2018, 5-year Estimates
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Families with children, especially those who rent, face more difficult
economic challenges compared to families without children and families
with children who own their homes
Over the past six years, housing mobility in Anaheim has declined with four percent more households
having been in the same home they lived in the previous year (Figure C16). At this same time, those who
are moving are moving outside of Orange County at a higher rate. In 2013, 76 percent of households
who moved, moved within Orange County; by 2018, this rate declined to 70 percent. Taken together,
although families are experiencing greater housing stability, those families that do move are moving
further distances, with high housing costs in Orange County likely serving as a critical factor in families’
decisions to move elsewhere.

Figure C16. Anaheim Individuals Mobility, Tenure, and
County Residency
2018 Table Population: 345,750
ACS Table: B07001, 5-year estimates
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Overall, poverty is decreasing in Anaheim though youth and young adults continue to make up a
sizeable portion of individuals living in poverty in Anaheim. Among families with children, especially
those families who rent, earnings are less despite the added financial responsibilities that come with
caring for children. Further, as rental costs are increasing in Anaheim, families’ earnings are not
increasing at the same rate, contributing to high rates of housing cost-burden for families with children
who rent. Lastly, although families have experienced reduced housing mobility in recent years, those
families who are moving are moving longer distances outside of Orange County. Though reasons why
families are moving outside of Orange County at a higher rate cannot be determined with census data,
increasing housing costs in the county is likely a contributing factor. Taken together, ACT Partners can
use this data to inform resources and services that YYA and their families may need to help alleviate the
impact of poverty on YYA well-being and obtain affordable housing solutions that reduce the rates of
housing cost-burden so that families can afford all of their basic needs.

Education and Employment Trends among Youth and Young Adults
Young adults between the ages of 18 and 24 years have seen an increase in positive achievements in
educational attainment. As of 2018, nearly half of those in this age group have some college or an
associate’s degree (an increase of 6% since 2013), while almost another 10 percent have earned a
bachelor’s degree or higher (an increase of 3% since 2013; Figure C17). Further, the proportion of this
age group with less than a high school degree has decreased by eight percent since 2013 to 10 percent
in 2018.

Figure C17. Anaheim Population Ages 18 to 24 Years,
Educational Attainment
ACS Table: S1501, 5-year estimates
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The rate of youth and young adults not enrolled in school and not employed has decreased among those
between the ages of 16 and 19 in Anaheim. At its height, just over nine percent of this age group were
not in school and not employed. In 2018, this measure reached a low of 6.5 percent (Figure C18). Among
those age 16 to 19 years, the labor force participation rate has remained relatively stable, decreasing
slightly to 31 percent in 2018. The same labor force participation trend is observed for those age 20 to
24 though it is much higher at 74 percent in 2018 (a 2% decline from 2013; Figure C19). Taken together,
YYA in Anaheim are increasingly becoming more involved in their education while maintaining a
relatively stable labor force participation rate.

Figure C18. Anaheim Population Ages 16 to 19 Years Old Not
Enrolled in School and Not Employed
ACS Table: B14005, 5-year estimates*
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*ZIP Codes: 92801, 92802, 92804, 92805, 92806, 92807, 92808
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Consistent with the trends observed in the declining population of Anaheim youth and young adults,
Anaheim Union High School District (AUHSD) attendance has declined by four percent, or 1,182 students
since 2014-2015 (Figure C2018). As a percent of the average daily attendance, three-quarters of all

18

Anaheim Union High School data retrieved from: http://www.ed-data.org/district/Orange/Anaheim-UnionHigh and https://dq.cde.ca.gov/dataquest/dataquest.asp
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students qualified for free and reduced-price meals in 2018-2019, a three percent decrease from 20142015 (Figure C21).

Figure C20. Anaheim Union High School District Average Daily
Attendance
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Figure C21. Anaheim Union High School District Free and
Reduced-Price Meals
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As shown in Figure C22, nearly half of all students (45% in 2018-2019) in AUHSD were at one point in
their kindergarten through 12th grade career classified as an English Learner and then became classified
as fluent in English later on.19 About one-third of students identified as only ever speaking English, and
about 20 percent of students are currently classified as English Learners.20 Finally, a small percentage of
students (less than 5%) have identified as speaking a language other than English, but have always been
classified as English proficient. Taken together, AUHSD is comprised of many students who were at some
point or currently are learning the English language.

19

Reclassified Fluent English Proficient (RFEP): A student in kindergarten through grade 12 who, upon entering public school in
California, is identified as an EL and subsequently reclassified/redesignated in California, per EC 313, as proficient in English. EC
313 criteria include, but are not limited to, an assessment of English proficiency in listening, speaking, reading, and writing as
currently measured by the ELPAC (prior to the 2017–18 school year the CELDT was used), teacher evaluation of curriculum
mastery, parental opinion/consultation, and student's performance of basic skills, as measured by the CAASPP-ELA that
demonstrates sufficient proficiency in English to participate effectively in a curriculum designed for students of the same age
whose native language is English.
20 English Learner (EL): A student in kindergarten through grade 12 for whom there is a report of a language other than English
on the Home Language Survey (HLS) and who, upon initial assessment in California using an appropriate state assessment
(currently the English Language Proficiency Assessments for California [ELPAC]; prior to the 2017–18 school year, the California
English Language Development Test [CELDT]) and from additional information when appropriate, is determined to lack the
clearly defined English language skills of listening, speaking, reading, and/or writing necessary to succeed in the school's regular
instructional programs.
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Figure C22. Anaheim Union High School District English
Learner and Acquisition
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Since 2013-2014, there has been an increase in the number of foster youth attending AUHSD. In 20132014 there were 126 foster youth enrolled which increased to 137 in 2018-2019 (9% increase; Figure
C23).

Figure C23. Anaheim Union High School District Foster-Care
Youth
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Anaheim Union High School District’s student population is becoming less diverse over time. AUHSD
received an ethnic diversity rating of 35 for the 2018-2019 school year, which was down from a rating of
39 in the 2013-2014 school year (Figure C24). If there was no diversity in the student population, (i.e.,
only a single category of race/ethnic diversity selected by students), the rating would receive a zero. If
each of the different racial/ethnic diversity selections were equally tallied among all students, (i.e.,
students equally identified between the racial/ethnic categories), the school would receive a rating of
100. For comparative purposes, the ethnic diversity rating for all of California public schools was 48 in
2014-2015 and 47 in 2018-2019. Thus, AUHSD’s diversity is lower than that of California’s and is
becoming less diverse over time.
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Figure C24. Anaheim Union High School District Ethnic Diversity
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Anaheim Union High School District’s student population size and student
diversity is decreasing over time
Anaheim Union High School District has seen a slight increase in the percent of each cohort that
achieved graduation. In the 2013-2014 school year, the four-year graduation rate was 85 percent,
reaching a high of 89 percent in 2016, and a current rate of 88 percent in 2019 (Figure C25). For
comparative purposes, the four-year graduation rate for the state and Orange County in 2018-2019 was
88.1 and 90.4 percent, respectively. Thus, AUHSD’s graduation rate is consistent with the state average
but lower than the average in Orange County. Further, the percent of students that are considered
prepared for college was over 40 percent in 2019. However, just under four in ten are not prepared for
college; leaving nearly 20 percent of students in the approaching prepared for college range (Figure
C2621).

Anaheim Union High School District’s graduation rate is consistent with the
state average, but 2% lower than Orange County’s average
Figure C25. Anaheim Union High School District Cohort
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100%

85%

87%

89%

86%

86%

88%

2013-14

2014-15

2016

2017

2018

2019

80%
60%
40%
20%
0%
*The data for 2013-14 and 2014-15 was gathered from http://www.ed-data.org/district/Orange/Anaheim-Union-High while the 2016 through
2019 are from https://dq.cde.ca.gov/dataquest/dataquest.asp

21

This measure is based on the number of high school graduates who are prepared for college or a career. College or career
readiness means completing rigorous coursework, passing challenging exams, or receiving a state seal. The following
measures are approved as indicating college or career readiness: Career Technical Education Pathway Completion, Grade 11
Smarter Balanced Summative Assessments in ELA and mathematics, Advanced Placement Exams, International Baccalaureate
Exams, College Credit Course (formerly called Dual Enrollment), a–g Completion, State Seal of Biliteracy, Military
Science/Leadership.
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Figure C26. Anaheim Union High School District Cohort
Graduates College/Career Indicator Level
50%
40%
30%
20%

45%

44%

44%

28%

38%

38%

18%

18%

2018

2019

28%

10%
0%
2017
Percentage Prepared

Percentage Approaching Prepared

Percentage Not Prepared

The OC Healthier Together health indicators asks youth 18 years and younger their perceptions of their
health. As shown in Table C1, over 90 percent of youth in Anaheim zip codes rated their general health
as good to excellent. For this same age group, there has been an increase in emergency room visits due
to mental health, with the rate increasing up to an additional 10 per 10,000 youth under 18 years from
2010-2012 to 2015-2017.

Despite overall positive perceptions of general health, youth under 18 years
have experienced an increase in emergency room visits due to mental health
related issues in the past 6 years
Table C1. OC Healthier Together Health Indicators Data22
Indicator
Percentage of children
and teens under 18 who
answered good, very
good, or excellent to:
"How is your general
health?"
Age-adjusted emergency
room visit rate due to
mental health per
10,000 population under
18 years.

Year

92801

92802

92804

92805

2011-2012

91.8%

--

92.4%

91.7%

2013-2014

90.3%

--

90.8%

2010-2012
2011-2013
2012-2014
2013-2015
2014-2016
2015-2017

24.8
27.6
29.3
30.6
30.5
31.8

27.6
27.7
28.3
29.6
33.1
34.8

23.9
21.7
23.8
25.3
27.2
31.5

92806

92807

92808

--

--

--

90.2%

--

--

--

33.5
35.2
32.5
33.4
32.0
34.3

21.2
23.9
32.0
34.6
40.8
30.7

26.6
29.2
26.4
29.9
31.6
33.8

19.5
21.0
16.2
15.1
18.4
20.1

Drug use indicator survey responses shows that as students progress through school, their use of any
substance, marijuana, alcohol or drugs, cigarettes, and recreational prescription drugs increases. In
2017-2018, only one in twenty 7th grade students had used marijuana while the rate more than doubled
for those in 11th grade. This trend is consistent for all substances used. The lowest used substance
among these age groups are cigarettes with a one to two percent usage rate, which is declining over the
22

OC Healthier Together http://www.ochealthiertogether.org/indicators/index/dashboard?alias=indicatorlist
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past years. However, e-cigarettes among 11th graders are seen to be replacing traditional cigarettes.
While still decreasing overall, the other indicators have remained relatively consistent (Table C2).
Table C2. OC Healthier Together Drug Use Indicator Data23
Indicator
Grade
2011-2013
Percentage of grade students who
used marijuana one or more times
during the 30 days prior to the
survey.
Percentage of grade students who
have used alcohol or drugs in the
30 days preceding the survey.
Percentage of grade students who
smoked cigarettes on at least one
day during the 30 days prior to the
survey.
Percentage of grade students who
have reported ever
using prescription drugs for
recreational purposes.
Percentage of grade students who
used e-cigarettes during the 30
days prior to the survey.
*2013-2014 school year

23

th

2015-2016

2015-2017

2017-2018

7
9th

7.7%
19.5%

3.0%
9.0%

5.0%
9.0%

5.0%
9.0%

11th

17.6%

12%

12%

12%

7
9th
11th
7th
9th

16.8%
31.9%
33.2%
5.2%
7.9%

7.0%
17%
24.0%
2.0%
2.0%

8.0%
14%
20.0%
1.0%
1.0%

8.0%
14%
20.0%
1.0%
1.0%

11th

9.0%

3.0%

2.0%

2.0%

9th

13.5%

11.0%

9.0%

9.0%

11th

--

13.0%*

9.0%

9.0%

th

OC Healthier Together http://www.ochealthiertogether.org/indicators/index/dashboard?alias=indicatorlist

69

